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Mvc tieu cUa nghien cU"u nhlim xfly dl,lng va kiem dinh m6 hlnh nghiCn 
cU"u ve m6i quan he giO'a sv trBi nghiem dam chlm cUa kh.fich hang va 
Y djnh hanh vi d6i v&i Ung d1,1ng c6ng CV mua sam c6 tfch hQp c6ng 
nghe ao tang cU'~ng (gQi tat 1a Ung dvng mua sAm AR). Ben qinh d6, 
nghien cU"u cOng dii chi rang th.fii dei cUa kh.fich hang slt dvng Ung dvng 
mua sam ARdU'Qc xem ta bi€n trung gian giO'a Sl,/triii nghiem dam chim 
va y djnh hBnh vi slt d1,1ng Ung dvng mua sAm AR. NgOOi ra, m6i quan 
tam ve quyen riCng tU' d6ng vai trO di"E!u f1et m6i quan he giO'a siJtrili 
nghiem dam chlm cUa khc'ich hiing va y djnh hAnh vi slt d1,1ng Ung dvng 
mua sAm AR. Phlidng phflp m6 hlnh c.iu tnic binh phlidng nhO nha"t 
tltng ph"lin (PLS·SEM) dii dLJQc flp dvng de ph.1n tich 332 m1iu khiio sat 
kiem dinh gi.fi thuyet nghiCn cU"u. Ki?t qua cho tha"y cac gill thuy€t phU 
hQp vbi ki?t qua khiio sat cUa nghiCn cU"u. Tt'.I d6, nghiCn cU"u d.3 g6p 
ph"an d6ng g6p ve m&t hQC thu~t va thl,lc te cho die doanh nghiep 
trong viec t'.tng dvng mua s!m AR d€·cung c.ip th6ng tin va tq:O ra gic'i 
tri trlli nghiem tling them cho khfich hilng. 

Abstract 

This study aims to construct and test the research model on the 
relationship between customer immersion on behavioral intention 
regarding augmented reality applications (AR apps). Moreover, 
attitude toward AR apps mediates the relationship between customer 
immersion and behavioral intention regarding AR apps. Jn addition, 
privacy concern is considered as moderating variable of the 
relationship between immersive experience and behavioral intention 
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regarding AR apps. The partial least square structural equation 
modeling (PLS·SEM) was applied on 332 samples to test the 
hypotheses. The testing results indicated that all proposed hypotheses 
were supported. Thus, this study has some important contributions in 
both academic and practical ways in using AR applications to provide 
added information and value for customers. 

Dien tho;,ii th6ng minh va cAc thi6t bj cOng ngh(! khlic dl'l trO th<\nh mQt phAn thi€t y~u cUa cuQc 

sling va ti Cu dUng hi(!n d;,ii (Braun va c(>ng S\l", 2016). CAc thi!h bj cOng nghe nay c6 tlch hqp cAc Ung 

d1,1ng nhu: lrng d1,1ng mua sim tfch hqp cOng nghe Ao 111.ng crn'mg (Augmented Reality, g9i tit Ill Ung 
d1,1ng mua sfim AR), giUp kh<lch hling c6 th6 tuemg tac, trai nghi¢m nhiim ph\IC V\l nhu c!u ngay c<\ng 

da ~ng hem cU.a ho. l\TJtihlg ph<lt tribi g!n day cho thdy Ung d1,1ng mua sfim AR di\ duqc quan tli.m 0 
linh V\fC ti Cu dUng va ti€p thj (Rauschnabcl va c:Qng S\I', 2019). CAc Ung d1,1ng mua sfim AR giUp l\10 
nCn S\1 tn\i nghi¢m blip din cho nguCri ti Cu dU.ng (Daassi & Dcbbabi, 2021 ). Sv hi en di(!n cUa (mg 
d1,1ng mua sfim AR Ja m(lt cAch thlrc m6i d~ giUp khBch hang c6 thCm thdng tin v(: cAc sBn phAm, djch 

V\I vil duvc trai nghiem trong blii cAnh thi,rc t6 (Huang & Liao, 2015). 0 Vi¢t Nam, hem 97o/o dlin sA 
dA c6 sU d1,1ng cOng nghe th6ng tin nhu: Di¢n tho(li, may tlnh ... vA hem 700/o ngut'ri diin sU d1,1ng cOng 

ngh¢ th6ng tin nhftm ph1,1c V\I cho c6ng viec (Lee vA cQng S\I', 2021), do d6. cl.c c6ng ty, nh!'J. bAn IC 
t(i.n d1,1ng oo hQi dt gi6i thi¢u c8.c san phdm, djch V\I th6ng qua cAc nl:n tang e6ng ngh(! s6 nhu cl.c (mg 
d1,1ng mua sAm AR d6 gi6i lhiCu, cung cdp thdng tin sltn phfun, djch Yl,I den v6i khAch hBng. CB.c cOng 

ty d11. sU d1,1ng cl.c (mg d\lng mua .sAm AR trong vie<: {\lo m cAc sAn phfim c6 nhil:u lh6ng tin thdng qua 

cl.e Ung d1,1ng tren dien tho{li di d(lng ho~c trCn cdc websites (Nikhashcmi vA c:Qng s11. 2021). CAc lmg 
dvng mua sfim AR duqc coi Ja m(lt c6ng C\l ti~p thj duqc gi6i thieu trCn di¢n tho{li di d(lng cUa cAc 

c6ng ty vA nhA biln IC Ap d1,1ng cho cAc sAn phdm nhu: Mit klnh. quAn ao, dAng hli, thiet bi gia d1,1ng ... 
(Yim vA c(>ng s11, 2017). CBc sAn phfim dva trfn e!c <mg d1,1ng mua s6m AR duqc cac cOng ty dua vao 

ct'ic kSnh bdn hAng nhim {\logia tri lfil1g thCm cho slln phdm, djch v1,1 va d6 cho khAch h<\ng tnii nghiem 

tlit hem (Kowalczuk vA e(>ng S\1, 2021 ). S\I' ph6.t tri~n cUa c6ng nghe sli di\ mang l1.1i S\I' thay dlii trong 
linh V\f'C bful IC (Frishammar va c(lng Sl,I', 2018), cAe (mg d1,1ng mua sli.m AR v6i nhitu th6ng tin vA 
tlnh nfulg tuong tAc v6i nguOi dU.ng s~ thu hUt si,r chU y clia kMch hBng d6 trai nghi(!m thU sAn phim, 

djch V\l. Do d6, nguOi sit d1,1ng cl.c ting d1,1ng c6ng nghe ngi\y ci\ng c6 nhieu thOng tin, thn ki~m c6ng 

C\l va kY ni1ng tuemg tAc de Iva chQn sAn phfun, djch V\l phU. hqp v6i nhu cliu eUa ho. Viet sU d1,1ng cOc 

Ung d1,1ng mua sim AR. d.c nhA tiep thi vA bdn JC kh6ng chi dAp ting nhu cAu cLia kh3ch hBng tiem 
ni1ng ma cOn h6 trq, eung cfip thCm th6ng tin cho kh<lch hAng hi¢n t{li clia h9. Theo nghiCn ciru cUa 

Chylinski vil c:Qng S\l (2020), c6ng ngh¢ (mg d11ng mua sfun AR duQ'C Ap d11ng 0 nhi€u li~h vi,rc 
(NghiSn clru, c6ng nghi¢p, giilo d1,1c, du ljch, qu!ng eao va bAn IC, ghii tri ... ) (Hilkcn va e(lng S\l, 

2018) v6i tbc dQ !Ang truimg thj truOng trong vi~ Ap d1,1ng c6ng ngh¢ Ung d1,1ng mua sfim AR trong 

linh Vl,l'e kinh doanh d\l ki6n hfmg n!im IA 31% (Rauschnabel va c(>ng S\I', 2019). Viet slt d1,1ng cl.c 
c6ng nghe trong cuQc s6ng hftng ngi\y cUa chUng ta di!. thay d6i eAc hAtlh vi cUa con ngut'ri, cAe ting 

d1,1ng c6ng nghe m6i nhu ling d1,1ng mua sAm AR di!. mang d~n S\1 ti¢n ich trong vi¢c cung cfip cAc 
th6ng tin, hlnh Anh s:i.n phlim lli'tl Ung d1,1ng phU. hqp v6i b!n thiin ngut'ri dUng hay m6i truCrng thl,l'c ta 
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xung quanh, vi dl,l nhu: Trii nghi¢m thir giay d6p, son m6i, d6ng h6 hay thi€t bi gia dl,lng phll hgp v&i 
clin phOng cila nguCri dllng. 

Trong ctic nghien cfru truCrc day, vi¢c sir d1,1ng cac nfut ting c6ng ngh¢ irn.g dl)ng mua s&m AR dii 
duQ'c quan tam tlr cac nu6c phat tri~n, '1 cac nuCrc dang phftt tri~n nhu Vi~t Nam con It duQ"c nghien 
cfru trong linh V\fC ban 1e hi¢n nay. Trong b6i c8.nh tiep thj, dii c6 mQt s6 nghien ct'ru lien quan den 
ctic di}.c di€m c6ng ngh¢ ket n6i v&i sµ hii !Ong clla kh<lch bing tren websites cUa kh<lch s<,m (Huy vi 
cQng sµ, 2019), cita hing stich tn,rc tuyen (Nguyen vi cQng S\f, 2019). Ngoii ra, mQt s6 nghien cUu 
thi,rc nghi¢m ciing dii dugc thvc hi¢n 6 Vi¢t Nam d~ do luCmg y djnh sir d1,mg thiet bi di dQng (Khoi 
vi cQng S\l, 2018; Nguyen Dong Phong vi cQng Sl,l, 2018). C6ng ngh¢ frng d!,lllg mua sim AR dii tr& 
nen phb bi€n hon nh& ciic tinh nling tucmg tic clla n6 (Lu & Smith, 2007) vi c6 nhi~u Sl,l i\l'a ch9n 
cho kh<lch hing (Kim & Forsythe, 2008). Khtich hing c6 th€ diing thit va trii nghi¢m cic sin phfun 
c6 irng d1,1ng mua s~m AR, sau d6, kh<lch bing d8.nh gia d§.u Ii sin phAm phiI h9'P v&i nhu cdu ciia h9 
truCrc khi dua ra quy~t djnh. Trong nhimg nfun gin diiy, nhi~u c6ng ty dii 3.p d!,lllg c6ng ngh¢ Ung d1,1ng 
mua slim AR trong vi¢c t\lo ra ngily cing nhi~u sdn phk v&i ddy dll th6ng tin va tuong tac d€ phll 
hQP v&i nhu cdu clla kh<lch hang (Zubizarreta vi cQng S\f, 2019). Nhi~u tb chlrc d.'.i sii dl)ng c6ng ngh¢ 
lmg d!,lllg mua slim AR tren di¢n tho\li di dQng (vi di) nhu: Ung d1,1ng YouCam, IKEA), kinh io (vi 

d1,1: Magic Mirror, Memoiy Mirror). Cac lmg dl)ng c6ng ngh¢ nay bifui dbi tnii nghi¢m mua sim clla 
kh<ich bing bling c<ich cho phCp h9 hi€u s<'in phfim clla c6ng ty mil kh3.ch bing se mua tit cac lt,ra ch9n 
khac nhau va h9 c6 th~ so sanh v&i cac lµa ch9n kh<ic mil ho dii trai nghi¢m. C6ng ngh¢ Ung d1,1ng 
mua slim AR la c6ng c1,1 ti€p thi ti~m nling va hi¢u qui ma cac c6ng ty nen t~ dl,111g lgi th€ clla minh 
d~ phll hQP v&i nhu cfiu ci.ta khiich hang. cac nha ti€p thi c6 thS tim ra nhfrng kh<lch hit.ng trung thinh 
de ra mit cac san phfim va chiSn luQ'c m6i. Vi v~y, c6ng ngh¢ Ung d1,1ng mua sfun AR dii duqc coi Ia 
tiiSn b9 c6ng ngh¢ trong nhfrng th$p kY g§n day, d:jc bi¢t la(] cac nuCrc dang ph<lt triSn nhu Vi¢t Nam. 
Theo Moorhouse va c(lng sµ (2018), c<lc c6ng ngh¢ m&i nhu c<lc lmg d1,lng mua slim AR la nhfrng c3.i 
ti€n c6ng ngh¢ c6 th6 kich thich hi'inh vi clla nguCTi tieu dllng. 

Trang b6i c<'inh kinh doanh, c<ic nghien ct'ru tnroc dii nhin m<,mh diSn cac d~ di~m clla c6ng ngh¢ 
nhitm n<ing cao tni.i nghi¢m dim chim clla kh<lch hang,lmg d!,lllg mua sim. AR c6 th€ cung ciip them 
th6ng tin d€ lam cho khtich hing cam th§y th6a man, h<'ii !Ong tru&c khi dua ra quyiSt djnh mua hing 
(Georgiou & Kyza, 2018; Hilken vi\ c(lng S\f, 2018; Hudson vi'i cQng sµ, 2019; Yim vi cQng S\l, 2017), 
ma theo tac gi!lduqc bi€t thi it c6 nghien cfru ve svtr!li nghi¢m dlim chim clla khB.ch hing 6 khia c~h 
tiim IY nguOi. dimg. Theo luqc kh!lo c<ic nghien elm g§n diiy, sµ tnii nghi~m diim chlm clla khtich hit.ng 
khi sir dl,111g c<ic lmg d1,1ng mua sim AR vfin chua dugc nghien elm nhiSu t\li Vi¢t Nam. Hon nfra, 
trong giai do~ djch b~nh COVID-19 dang di~n biiSn ngiy c!lng phlic ~p nhu hi¢n nay, kh<lch hang 
kh6ng th$ ti~ d€n cac cira hii.ng tim hi€u v~ th6ng tin sin phfun, vi the, c<ic Ung dl,111g mua s&m AR 
se cung ciip nhi€u th6ng tin cho kh<lch bing hem dS ho c6 thS trAi nghi¢m tru6c vS cUc sin phfim nhu: 
My phfim, d6ng h6, mit kinh ... NgoAi ra, nghien elm nily phiin tich vai trO quan tr9ng clla S\f quan 
tfun quy€n rieng tu clla kh<ich hit.ng, ho quan tam hon v6 sµ rieng tu khi chia se thOng tin ca nh3n, tii 
va sir dl,lng lrn.g d!,lllg clla cac c6ng ty gi&i thieu vS lgi ich sin phfun mi ho quan tiim. Ngaynay, khfi.ch 
hit.ng ngay cing quan tam diSn quy€n rieng tu ca nhan hon. Quan tiim v~ rieng tu khi sii dvng cac Ung 
d!,lllg mua slim AR tren di¢n tho~i di dQng hi¢n nay lilm cho kh<lch bing cin nhic hon khi cai dl}.t cB.c 
Ung d1,lng tren thiiSt bi di d{lng ciia ho. V&i kinh nghi~m mua sfun ci:ta kh<ich hang, h9 ngAy c<'ing c6 
xu hu6ng quan tam d€n quy€n rieng tu trong vi¢c kibn soat th6ng tin ca nha.n ngay cang t6t hon 
(Stone & Gr011haug, 1993), nhuvi~c h9 se can nhic hon khi cung c§p th6ng tin cti nh3n khi diing nh~p 
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cac (mg d\lng mua s!m. Trong khi cAi d~t. dAng nh~p ctl.c (mg d\lng mua slim AR, nguOi dU.ng ciln 

phai cung cdp cac th6ng tin nhu: S6 di en tho;.i.i, dja chi email, hlnh Bnh, djnh vj dja ditm. Vi vQy. cac 
c6ng ty thift k~ cac sdn phAm c6 tlch hqp c6ng nghe (mg d1,1ng mua s!m AR nCn dBm bAo tlnh bdo 

m~t, ril'flg tu cUa khiich hAng, n&i sU d1,1ng th6ng tin ell nhRn cita ngubi dU.ng thi th6ng b:\o vA ddm 
bAo tlnh bdo m~t th6ng tin mi\ ngubi dU.ng ciln cung cfip, thl m6i khuyfn khich nguOi dU.ng sir d1,1ng 

(mg d1,1ng mua sftm AR. NghiCn clru cita Oka7..nki vA cQng S\I' (2020) cho n\ng khflch h3ng quan tiim 
vE quyEn riCng tu khi cung cdp th Ong tin ca nhRn cho cac nhA bAn IC khi sU d1,1ng m;.i.ng xil hQi, website. 

BBi vift nAy nhlim ki~m tm xcm khdch hllng c6 quan uim dan quy~n riCng tu cUa hQ hay kh6ng vA Rnh 

hubng nhu thf nAo dl'Tl m6i quan hC giil'a trtl.i nghiem dlim chim vi\ Y djnh sU d1,1ng cac Ung d1,1ng c6ng 
nghe Ao AR. 

2. Cd sb 1Y thuyet 

2.1. Trdi nghi~m d&m chim cUa khdch hiing 

S\I' tnii nghi~m dim chim duqc hi!u I.ti t111ng thAi tam I)' eUa ngubi dllng khi tham gia trtl.i nghiem 
trong m6i truimg nhfit djnh (Georgiou & Kyza, 2017; Hansen & Mossberg, 2013; Yim va cQng S\I'. 

2017). Trong cac nghiCn ciru g§n d!iy, sv trtl.i nghi¢m dlim chim clla kh6ch hi\ng khi tnii nghiem cac 
Ung d\lng mua sftm AR IA mQt t111ng th6i tam I)' cUa nguOi dUng khi tham gia, glin kat v6i clic thi~I bi 

c6ng nghe (llansen & Mossberg. 2013; Hudson vA cQng S\I', 2019; Song vii cQng S\I', 2020). Trong 

nghii!n clru nAy, kh6i ni~m ddm chim c6 th~ dllqc hifu IA tr;.i.ng th6i tiim IY duqc troi nghiem clla khilch 
hi\ng khi bj 16i cu6n vilo, tham gia vii. say ml: trong m6i truimg c6ng nghe th\l'C tA l'to Uing cuOng 

(Georgiou & Kyza. 2017; Song vi\ eQng S\l'. 2020; Yim vii. cQng S\I', 2017). Cac nghiCn clru truUc diiy 
dil eho ring S\I' trai nghiCm dim chim duQ'C hil:u dl,l'tl tren cflc khla C{lnh khflc nhau. d g6c dQ tam 1)' 

hqc, Caria va Cova (2006) giAi thfch rfuig S\I' triai nghi~m dlim chim cUa nguOi dU.ng bao g6m cac thilnh 
phdn nhu: Sv th!ch thU, S\I' say me, vi\ SI,? dtim chlm. Hilkcn vi\ cQng S\I' (2018) l~p lu~n rAng S\I' tnli 

nghi¢m dAm chim bi Anh huUng bt'ri ct'ic d~c dii:m tlnh cAch cUa nguOi dU.ng th6ng qua triai nghiCm 
cita ngubi dU.ng khi sir d1,1ng clc irng d\lng mua slim AR. M~t kh:\c, S1,I' tn\i nghiem dli.m chlm <h.rqc coi 

Ii\ tr;.i.ng thdi Y thirc cUa ca nhfui mi\ ho ~p trung vi'to clc hoi;i.t dQng, kh6ng chU y den m6i tnrong bCn 
ngoi'ti (Parvinen vl't cQng S\I', 2015). Trong cac nghiCn c(ru g§n diiy. S\I' d!m chim bao gfim clc loi;i.i 

khAc nhau. d6 hi: Sv tuang tile, sv say me. vi\ sv d~m chlm dl,l'tl trCn kinh nghi¢m nh~n th ire cUa con 
nguOi (Georgiou & K)7..n, 2017). 

2.2. M6i q11an hf giifa s1,,r triJi ng/iifm d&m chim, 1hcii tl(J v0 j tlinh hiinh vi 

Th{ii dQ IA S\I dAnh giA cUa m(lt ca nhiin vA hu&ng t6i ffi\IC tiCu nhftt djnh, c6 hni loi;i.i gbm: Th{ii dQ 

tlch eve va th6.i dQ tieu C\fC (Eagly & Chaiken, 1998). Y djnh hi\nh vi liCn quan den c6ng nghC dllqc 
hii:u Ii\ Y djnh sir dl,Ulg c6ng nghe cUa mQt ct'i nhan (Venkatesh va c(lng S\I', 2003). Tussyadiah va cQng 

S\1(2018) choring thili dQvU Y djnh hAnh vi dllqC xem IB phiin h6i cita nguQi dUng sau khi tnli nghiCm 
enc irng d\lng mua sim AR. Theo nghiCn ciru cUa Daassi vA Dcbbabi (2021) cho rfuig tnli nghiem dlim 

chim clla khii.ch h.ting dl,l'tl tn!n ct'ic irng d\lng mua slim AR c6 m6i quan he den viee tht'ii dQ va y djnh 
hAnh vi cUa ho sau khi tn\i nghiCm thU slin phfun th6ng qua ct'ic (mg d\lng mua s!m AR. BCn C{lnh d6, 

Ahmad vA Abdulkarim (2019) cling thi: hiCn tn\i nghiCm cUa khAeh hllng Anh huCmg dan thii.i dQ vA y 
djnh sir d\)ng cdc irng d1,1ng mua sAm AR. Hem nil'n, cac nghiCn clru truOc dRy (Hilkcn vii cQng S\I', 
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2018; Rese va cQng S\I', 2017) cling cho riing sau khi trfii nghi~m diim chim, kh::ich hfing se c6 th::ii dQ 

d::inh gill. d6i v&:i vi~c sir d\lng c::ic Ung dµng mua sfun ARva y d!nh sir dl,lllg cac Ung dl,lllg mua sfun 

AR. Do d6, nghien clru gift thuyJt sau khi tr.ii nghi¢m cac Ung dvng AR, nguOi tieu dUng c6 thai dQ 

ti ch eve d6i v&i cac Ung dl,lllg mua sim AR va c6 y djnh hftnh vi sir d\lng c::ic Ung dµng mua sim AR, 

C\l thS nhu sau: 

Giti thuyit H1: Trtii nghi?m aam chim tinh hirJng tich ClfC ildn y iljnh hilnh vi trtii nghi?m Ung 

dl,lng mua sclm AR. 

Giti thuydt Hi: Trtii nghi¢m aam chim tinh huimg tfch C¥C iidn thdi d¢ trdi nghi?m Ung dl,lng mua 
sdm AR. 

Ngoai ra, cac nghien elm da kiJm tra dfui m6i quan h¢ gifra th.ii dQ cUa khlich hang va Y djnh h:lnh 

vi (Daassi & Debbabi, 202 l; Hilkcn va cQng S\J, 2018; Shaykhzade & Alvandi, 2020; Tsai, 2020).Tuy 

nhien, c6 it nghien elm th\l"C nghi¢m ve vi¢c trfti nghi~m dim Chim khi sir d\lng c::\.c Ung d\lng mua 

slim AR rren thiJt bj di dQng trong linh V\l"C ban IC iJ cilc nuCrc dang phat tr:iSn nhu Vi~t Nam. Trong 

nghien elm. hi~n t<.ti, khi ngu(ri tieu dllng c6 thiii dQ tich eve d6i v&i mQt sin phfim tren Ung d\illg AR 

dftnh cho thiJt bi di dQng, thl y djnh h:lnh vi sir d11ng c::ic Ung d\lng mua sim AR Ia thai dQ tich eve. 

Do d6, gia thuyet tiJp theo duqc cte xuiit nhu sau: 

Gili thuydt HJ: Thili dQ v&i Ung d{lng AR c6 tile i1¢ng tfch C¥C ildn Y ilinh hiinh vi sU d{lngUng dt,ing 

muasJmAR. 

2.3. SI! quan tdm quy€n ri€ng tu 

Si,r ph3.t tr:i~n c6ng ngh¢da ~o dieu ki¢n thu~n !qi cho vi~c thu th~p, ltJU trfr, truy xufit th6ng tin 

ciia cac ca nhful, dieu d6 dfui dJn S\l" quan tam ve quyen rieng tu. Sv quan tam quyen rieng tu duqc 

hi€u Ia sv lo ng<.ti vS kh::i n1ing mfit quySn rieng tu do tiJt IQ th6ng tin cho t6 ch Uc/ca nhful khac (Bansal 

va cQng st,r, 2015). Sv quan tiim quyen rieng tu thuCmg khiJn ciic ca nhiin cfu-i th~n hon trong vi¢c 

ki€m soat th6ng tin ca nhfu1 ctia h9 (Anderson & Agarwal, 2011 ). Ciic lmg d\lng tren thiBt bi di dQng 

thuimg yeu citu th6ng tin ca nhiin va rieng tu cUa nguCri dllng nhu: Gi&:i tinh, dQ tul.i, dja chi, s& thich. 

Mbi quan tam cUa kh3.ch h8.ng khi c3.c nhH b::in Ii: hay c6ng ty thu th~p va sit d\lng th6ng tin ca nh§n 

cUa nguCri dllng trong khi triii nghi~m lien quan dSn djch V\I, san phAm ctia c6ng ty (Martin va cQng 

si,r, 2017), d~c bi¢t, lien quan den vi~c sir d1,1ng Ung d1,1ng mua slim AR (Dacko, 2017). BOi vi ctic Ung 

d\lng mua sfun AR ghi l<.ti dfr li~u ca nh§n biing each sir d\lng nh~n d{tng khu6n m~t ho~c kh6ng gian 

v6i c::ic chirc nang theo d6i d6i v&i vi¢c sU dvng Ung dvng mua slim AR trong triii nghi~m. Nhfrng 

m6i quan tam ve nh~ thtrc nay di,ra tren mQt y thuc vS minh b<.tch th6ng tin va each mQt c6ng ty thu 

th~p v8. sir d\lng th6ng tin ca nh§n (Malhotra va cQng st,r, 2004). M!it khiic, nhieu kh::ich h:lng kh6ng 

n6 !\IC dJ tim hiJu cac chinh sflch ve quyen rieng tu ho!ic th.iy cite th6ng b::\.o ve quyen rieng tu kh6 

d~ hi~u dity dU (Tsai va cQng st,r, 2011). Theo nghien elm cUa Okazaki va cQng S\f (2020) choring S\I' 

quan tam quyen rieng hr cUa kh<ich hang c6 3.nh hu6ng den vi~c danh gi::i clla h9 vii ph<i.n h6i ve hanh 

vi nhu: TiJt IQ th Ong tin ca nhiin, vi¢c mua hfing, vi¢c sir dl,lllg Ung d\lng, h:lnh vi sau khi sir dvng .... 

C::ic nghien elm glin diiy cilng cho riing S\f nh~n thirc ve quySn rieng tu ell.a kh::ich hfillg diSu tiSt m6i 

quan h¢ gifra si,r trAi nghi¢m diun chim va cac phan hfii ell.a khach hfing sau khi tnii nghi¢m (Hilken 

va cQng S\l", 2017; Poushneh & Vasquez-Parraga, 2017). Khi ngub:i dilng tr<li nghi~m v6i c::ic Ung d\lng 

mua slim AR tren thiet bi cUa h9, h9 se c6 y dinh hftnh vi sau khi trAi nghi~m. Tuy nhien, khi ng:ly 

cfing c6 nhiSu Ung dl,lllg dS ngub:i dllng tr<'ii nghi¢m, thao ttic h9 se can nhlic, quan tam dJn quySn 
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rieng tu clla hQ nhil:u hon khi t<li clic Ung dl,IIlg vii tr<li nghi¢m cac Ung dµng c6ng ngh¢ iio AR tren 

thi€t bi clla hQ. Nghien cfru nay ciing ki€m tra li¢u si,r quan tam quyfui rieng hr cUa khlich hiing c6 iinh 

huCmg d6n m6i quan h~ gifta trai nghi~m dim chim vii y djnh sir dl,lng cac (mg dµng mua sfun AR, gii 

thuySt ti6p theo duQ'c dS ra nhu sau: 

Gia thuyit H4: SI! quan tam quy€n rieng tu tli€u ti€t m&i quan h¢ giUa Slf triii nghi?m a&m chim 

va y dinh hdnh vi. 

SlJ trai nghi~m 
dimchim 

Thai dQ ve 
Ung dl,lng ao 

Ho(+) 

slJ quan tam 
quyl:n rieng tu 

lb(+) 

Yt1inh 
hinh vi 

r---- • I 
I Tdn sudt 1 

'------· 
----- 1 
1 

HQC vil.n • 
·------• 

----- 1 
1 fJQ tu6i I ·- - - - - -· 

Hinh 1. M6 hinh va giii thuySt nghien ciru 

3. Phu'dng ph.ip nghien cUu 

3.1. Thang do lir<Jng 

Thang do luCmg cac kh<ii ni~m trong nghien ciru duqc k6 tht'ra tU cac nghien cfru tru&c day. cac 

thang do nay duQ'c tile git\. djch sang ti€ng Vi~t dii duqc kil:m tra, d6i chi6u them tU c<ic dich gift vii 

mQt s6 nguOi khac thuQc linh Vl,l'C c6ng ngh~ th6ng tin va kinh t6 di: 13.m ro va d~ hil:u hon. C\l the Iii 

thang do S\l' trai nghi~m dfun chim clla kh<ich hang dl!Q'C t6ng hqp dl,l'a trful nghien ciru clla Yim vii 

c¢ng si,r {2017). TiSp theo, thang do thili dQ va Y djnh hiinh vi sir dl,lng img dl,lng mua sfun AR duqc 

sir dl,lng tU nghien cfru clla Rese va cQng sv {2017), va thang do sl,l' quan tiim tinh rieng tu duQ'c kS 

thira tU nghien c(ru cli.a Hilken va cQng S\l' (2017). 

Ngoai cac ySu t6 nhu sv trili nhi~m d~m chim clla kh<ich hiing va th<li d¢ d6i v6i vi~c sll d\lng Ung 

dl,IIlg AR <lnh buc':rng dSn y djnh hilnh vi sll d\lllg cac img d\lflg mua s~m AR, cOn c6 thl: c6 c<ic y~u t6 

khlic anb huCmg dSn Y djnh hanh vi sir d\lllg img d\lllg AR, ba bi&i kifun so<it, bao g6m: (I) Tfin suit, 

(2) h9c vfui, va (3) dQ tubi duqc sir dl,lng trong m6 hlnh nghien ciru di: gi.ii.i thich dQ biSn thii:n clla 
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biSn ph1,1 thuQc. cac bi&i kibn soat nay dugc d<inh gia d~ kil:m tra anJt hu6ng cua n6 rtSn y dinh hanh 

vi sir d1,1ng cac Ung d1,1ng mua sfun AR (Rauschnabel & Ro, 2016). Nghien ciru cta sfr dl,1llg c8.c biSn 

ki~m soat Ia tdn su§t va trinh dQ giao dvc di: giam sai s6 he th6ng khi kh<'io sat va xir IY dft lieu. Thang 

do duqc do lu6ng tren thang di€m Likert 7 mire t'l9 (1 = Ho<'in toan kh6ng d6ng Y; 7 = Hoiln toiln 

d6ng )'). 

3.2. Quy trinh nghien cUu 

Nghien ciru sa bQ va nghien ciru chinh duqc sir d\lng trong nghien ciru nily. Nghien clru sa bQ da 

duqc thl,l'c hi¢n b<'ri. mi_)t nh6m ngu<'ri. tham gia d€ dii.m bilo tinh d6 hi~u ell.a c8.c cau hOi trong b<'ing hOi 

khii.o sat, quy trinh duqc thl,l'c hi¢n d6i v6i cac Ung d1,1ng mua s~m AR tren di¢n tho\li th6ng minh di: 

ki€m tra cac v.in d6 ti6m §n v6 thang do lu6ng (Lee va cQng S\l', 2006; Qin va cQng S\l', 2021 ). Bilng 

cau h6i dugc di6u chinh mQt s6 thay d6i nh6 CJ thang do d6 phit hQP v6i b6i cilnh nghien ciru. 

Trong nghien ciru chinh c6 ba bu&c, bao g6m: Phdn gi&i thi~u, tr<ii nghiem tren lmg dvng mua 

slim.AR tren di~n tho\li di dQng vii hoiln thilnh b<ingh6i kh<io sat (Georgiou & Kyza, 2018; Kowalczuk 

va ci_)ng S\l', 2021; Sung, 2021 ). d bu&c ddu ti en, nguOi kh<io sat se dugc hu6ng dfin each sir d1,1ng cac 

Ung dl,1llg AR tren thiSt bi di dQng cling nhu trinh bay mQt s6 !qi ich clla mQt s6 Ung d\lng mua s~m 
AR. Sau d6, nhfrng nguai tham gia dugc d~ nghj cai d~t cac Ung d\lng Ia "YouCamMakeup" va 

"Fonnex TryOn" tren di~n tho\li th6ng minh clla ho. Bu&c tiiSp theo, nhlmg nguai tham gia dugc h6i 

mi_)t s6 cau h6i sang Joe di: d3.m b<io cac tiCu chi d~t ra phU hQP v6i mvc dich clla nghien clru nhu: 

Tinh s~n silng tham gia, dap vien hi'8u dugc cac hu&ng dfin thao tac thµc hi~n, d<ip viCn c6 g~p kh6 

khan khi tai xu6ng cac Ung dvng mua shin AR hay kh6ng; sau d6, nguai khao sat se d6 nghi nguai 
tra 10-i trai nghiem tren cac img d1,1ng d6 (Jessen v.i ci_)ng sl,I', 2020; Rauschnabel vii cQng S\l, 2019). 

Cu6i cimg, cac dlip vien trA ICri vao b::lng cau hOi (Flavi.in va cQng S\I, 2021). Trong mQt s6 tnr6ng 

hQP, nguCri tri !Ui c6 thS duqc them thCri gian di: h9 tham gia. DS thu th*p dft li~u, nhfrng nguOi thu 

th~p dft li~u da dtrqc tuyi':n dvng vil dilo ~o ciic buc1c neu tren d~ dam b::lo thu th~p dfr li~u phU hqp 

v6i m1,1c dich clla nghien cUu. Sau khi dil.o t\lO vii. trai nghi~ tren di¢n tho\li thOng minh clla h9, mbi 

nguCri ti6p t\IC thvc hi¢n cac bucJc nay cho cac khiich hilng bing each trii 16'i tn,rc til:p di: thu th~p dft 

lieu b~ng phtrang phap J§y mfiu thu~ ti~n theo gi&i tlnh, khu V\fC vii cac yeu cAu ve quy trinh Iva 

ch9n mfiu thu th~p cv thS. Nhfrng nguCri thu th~p mftu dugc khuySn khich mQt s6 tien nhAt djnh di: 

thU.c dAy vi¢c thu th~p dil li¢u clla h9 (Nikha-.hemi va cQng S\1', 2021). Bilng ciiu hOi dugc thiSt kS m(>t 

s6 cau h6i silng l9c d6 kil:m soat nguCTi thu th~p dU li~u vii. nguCri tr3. 16'i trong giai d.o~n thu th*p dU 
li¢u. Til.t cit cac d6i tuc;mg duqc yeu c§u dap Ung aic tieu chi di: dam bao tuan thll cac yeu c§u vii. c6 

th& ki'8m soit b&i mQt s6 cau h6i silng loc (Shin & Jeong, 2021). Vi d1,1: "B\ln d.a bao giCr sir dl,lllg mQt 

Ung dl,1llg di: thir h§u nhtr cac siln ph§m, ching h\lll nhtr: Qu§n ao, d.6 trang d.il:m ho~c m!it kinh hay 

chtra?" d6 kil:m tra xem lieu nhfrng ngui'ri tni li'ri c6 timg trai nghiem tnrcJc d6 v&i cac Ung dvng mua 

sfun AR hay kh6ng (Feng & Xie, 2019; Nikhashemi vii cQng S\1', 2021). 

3.3. PhU011g phiip phdn tich s6 li¢u 

Nghien cfru nil.y sir d1,1ng m6 hinh cdu tn'i.c binh phuang nh6 nhdt biln phAn (Partial Least Squares

Structural Equation Modeling - PLS-SEM) v&i philn mem SmartPLS 3.2.8 d@ kii':m djnh dQ tin c~y, 
dQ hQi tl,l, gi<i tri phiin bi~t thang do va kil:m djnh giit thuySt nghien cfru. Theo d6, gia ttj 

Cronbach'sA!pha vll. di) tin c~y t6ng hQP phai > 0,7 rte dam bao di_) tin c~y. Gia ttj ph11ang sai trich 

phai > 0,5 dS d\lt dQ gii ttj hQi t\J. DQ gill ttj phan bi et dtrQ'c d<inh gill theo tieu chuiln Fornell vii Larcker 
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(1981), trong d6, gia tti can b~c hai cUa phuemg sai trich cUa mQt biik s6 phtii !On hem tuemg quan 

ell.a bi€n s6 d6 v6i cac bi€n s6 kh<ic. 

K@t qua ki@m djnh gia thuySt duqc d<lnh giit v&i mire y nghla 5o/o va duqc kiSm djnh l{li b~ng thll 

tl,lc Bootstrap v6i 5.000 miiu con va mire y nghla 5%. K@t qua phan tich duqc btio cao trong cite ph§.n 

ti€p theo. 

4. Ke't qua nghien cU'u 

4.1. fJ(ic diim miiU nghien cUu 

T6ng s6 d6p vien d6ng y tril ](ri gbm c6 450 nguOi, trong d6, 332 bang h6i dugc ch9n vao phan 

tich dfr li~u (d{lt 73,8%) sau khi lo~i b6 c<ic bing h6i kh6ng d~t m1,lc tiSu nghiSn ciru th6ng qua cite 

cau h6i sang l9c hay d:ip vien tra lOi c6 xu hu6ng giln gi6ng nhau 6 cac mire dQ trong bllng h6i. D~c 
di~m miiu thu th~p theo gi&i tinh g6m c6 I96 Ia nfr (di;i.t 59%), vii nam Ia 136 (di;i.t 41%). Th6ng ke 

theo ttln suit slr d\lng Ung d1,1ng di~n tho{li di dQng d6 ph\lC V\l mua s~m thi nguO'i khao sat slr d\lTig 

v&i tfin suit m8i th:ing v<li Iiln va m8i I§.n chi@m ilin sufit 64%; k@ den ta cln su§.t sir dl)ng Ung dl)ng 

tren di~n tho{li vai !tin trong niim chi@m 13%; v&i t§.n suit it hem la h:ing ng<ly (12%); viii Iftn trong 

tufin (10%); va thinh thoilng trong nam Ia 13%. XCt theo khu vvc thftnh thi v:l nOng th6n, thi s6 miiu 

&thanh thi 1:1187 miiu (chiim 56,3%), n6ngth6n ta 145 miiu (chiim 43,7%). 

4.2. Kiim dinh thang do 

4.2. 1. £Ji} tin c(ly vii d{J giii tri 

Trong m6 hinh do luCmg, vi~c danh gill dQ tin c~y cUa c3.c thang do duqc d6 c~p b<'ri nghiful clru 

tru6"c day (Hair va cQng S\I, 2016) liCn quan din PLS-SEM cho th§.y Cronbach's Alpha (CA), d(l tin 

c~y t6ng hqp (Composite Reliability- CR) di kibm tra cac chi s6 vS d(l tin c~y. Kit qua Biing I cho 

thfiy rkg tit ca gia tri Cronbach's Alpha vii dQ tin c~y t6ng hgp deu cao ban 0,7, cho th:iy dQ tin c~y 
clla cfiu trllc Ia c6 Y nghla trong m6 hinh do luCmg. Ngofti ra, phuemg sai trich (Average Variance 

Extracted - AVE) c6 c<ic gi<i tri?: 0,5 va he s6 tii nhan t6 (Factor Loading) deu c6 gia tri > 0,7; do 

d6, c<ic thang do di;tt gi<i tri hQi ti) (Hair vil cQng S\J', 2016). 

B:lng 1. 

Thang do, dQ tin c~y va dQ gia trj 

Khai ni¢m 

Trcii nghifm aim chim: Trong khi trcii nghifm Ciic 
scin phdm tren Ung d!Jng mua sdm AR, t6i dun thdy .. 

. . . mli.i me, chim dim vil.o trli.i nghi~m d6. 

... say me, thich thU va khOng quan tam d~n nhfrng 

dieu xung quanh. 

He s6tai 

nhiin t6 

0,889 

0,938 
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DQ tin c~y DQ tin Phuong sai 

t6ng hqp c~y trich 

(CR) (CA) (AVE) 

0,900 0,938 0,834 
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Khtiini~m H~ s6 tai 

nhftn t6 

... tjp trung tfit ca S\f chU Y cU.a mlnh vilo trai 0,911 
nghi~md6. 

Thiii d(j d6i vlli vifc sU dz;ng Ung dl}ng mua 

sdmAR 

T6i lu6n nghi tich C\fC v~ (mg dvng c6ng ngh~ 0,842 

itoAR. 

O"ng dvng rnua sim AR rii.t thU vj nen t6i chi mu6n 0,906 
tim hi~u them v~ n6. 

T6i cam thfiy sfr d\lllg (mg d\lllg mua sfun AR Iii 0,907 
hop 1y. 

Vi~c sfr d1,1ng lmg d1,1ng mua sfim AR lit mi)t Y 0,857 

ki~n hay. 

Nhfrng nguCTi kh;ic cilng nCn sfr d1,1ng {mg 0,756 

d1,111gAR. 

f llinh hiinh vi w!i vi(ic sU-di1ng Vng dl}ng mua sdm 

AR 

N~u trong tucmg \ai t6i c6 Y djnh mua cac san 

ph&m {mg d\lllg mua sim AR nay, t6i se: .•• 

. . . tai xubng ho~c sfr d1,1ng cilc Ung d1,1ng c6ng ngh~ 0,818 
nhu Ung dl)ng mua sim AR . 

. . . tru ti en sfr d1,1ng clic Ung d1,1ng mua stun AR hem 0,887 
ciic danh ffi\lC khiic . 

. . . . gi6i thi~u cac lmg dvng mua sam AR cho b~n 0,905 
bC clla t6i . 

. ... thuOng xuyen dUng cilc {mg d\lllg AR trong 0,878 

tuong lai. 

... uu tiCn Ung d1,1ng mua stun AR hem danh mvc 0,798 
clla cilc nhil cung cip khic. 

Slf" quan tiim quyJn riCng tu: 

C;ic (mg d1,1ng mua sfim AR n8.y di!. cho bi~t each 0,865 

th(rc sfr d1,1ng th6ng tin cil nhfln vii hinh ilnh dU'Q'C 

thu th~p, xii IY vii sU d1,1ng nhu th~ n8.o. 

M¢t chinh slich Mo m?t t6t khi sfr d\lllg cic (mg 0,908 
d\lllg mua sim AR duqc th6ng b;io rO n\ng vii 

d~ thfiy. 
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E>Q tin c~y 

t6ng hgp 

(CR) 

0,907 

0,906 

0,870 

E>Q tin Phuang sai 

c~y trich 

(CA) (AVE) 

0,931 0,731 

0,930 0,727 

0,920 0,792 
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Kh<li ni¢1n 

Di@u quan trqng dbi vCri t6i Ja t6i da nh~n thlrc va 
hH~u ro v@ ell.ch th6ng tin va hinh anh ca nhan cli.a 
tOi se dui;rc sir dvng nhu th~ nilo. 

4.2.2. Gici trj ph6n bift 

H¢ s6 tai 
nhan t6 

0,897 

DQ tin c~y 
t6nghgp 

(CR) 

E>Q tin Phucmg sai 

c~y trich 

(CA) (AVE) 

Gift tri phiin biet d{lt dugc khi phucmg sai trich (A VE) 2': 0,5; can b~c hai cUa phucmg sai trich 
(AVE) so v61 h¢ s6 tucmg quan d~ d3.nh gill dQ phful bi¢t (Fornell & Larcker, 1981). Gia trj Heterotrait
Monotrait (HTMT) thAp han gift ttj nguCm.g yeu c~u cU.a HTMT la 0,90 (Henseler vii cQng S\l', 2015). 

K~t qua phiin ti ch dii li¢u cho thAy gi3. tri phucmg sai trich di:u > 0,5 (B<ing I). Gia tr! ciin b~c hai nhO 
nhAt cUa A VE (0,855) 16n han gia tri 16n nhAt clla tucmg quan gifra ctic c~p kh<li ni¢m (0, 711) 
(Bang 2). Do d6, cac cAu trUc kh<ii ni¢m d{lt dugc di) gi<i tr! phiin biet. Ngoiii ra, ma tr~n hrang quan 
HTMT dugc sir dl)ng di: kit'.:m tra ma ttjn tucmg quan trong m6 hinh do luCmg. K~t qua cho thfiy gi<i 
ttj HTMT thftp hem 0,85, phU hgp v6i c<ic nghien clru cli.a Hairva cQng S\l' (2016); truCmg hgp cac cftu 
tnlc khai ni¢m c6 lien quan ch~t v6i nhau thi thfip hon 0,90 (Henseler vii cQng sv, 2015).Vi v~y, gill 

ttj phiin bi¢t ctia cite thu6c do dugc xitc djnh. Do d6, c61h€: cho thfty ril.ng m6 hinh do luOng c6 gift tti 
ph§n bi¢t tucmg d6i t6t. 

B3ng2. 

Tucmg quan gifra c<ic c<i.u trUc kb.ii ni¢m v<i gi.i tr:j HTMT* 

(!) (2) (3) (4) 

(1) Thai dQ dbi vbi Ung dl,lllg mua sim AR 0,855 

(2) Y djnh hitnh vi sfrd\lng Ung d\lng mua sb AR 0,481/0,523* 0,853 

0,572/0,630* 0,387/0,424* 0,913 (3) s\I' tnii nghi¢m db chlm 

(4) S\f quan t.iim quy@n rieng tu 0, 711/0,799* 0,475/0,523* 0,535/0,601 * 0,890 

Ghi chll: Ci\n bac hai cUa phurmg sai trich nki trCn duimg chW chinh; 

"'!3. gii!. trj kibn dinh HTMT. 

4.3. Kidm djnh gici thuydt nghien cUu 

Bang 3. 

Ket qua kibn dinh gia thuy~t 

Trii nghi¢m-Y 
dinh hilnh vi 

Gili 

thuy6t 
MO hinh nghien elm 

flQ !¢ch 
cbuAn CB) 

0,133 

Gia tri t 

2,348 
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Gia tri P 

0,019* 

K~t 

lu~ 

Chi s6 
m6hinh 

lJnghQ R2Ydinbhinbv;=0,343 



V6 Kim Nh;;in (2022) JABES 33(3) 05-21 

D\!Ongdin Gia MO hinh nghien ciru KOi Chi s6 
thuy~t 

DQ 1ech Gia tri t Gia tri P Ju~ m6 hlnh 

chu:i.n (~) 

Tr:ii nghiem-Thlli H, 0,572 11,750 0,000*** Ung hQ Q2y dinh Mnh •i = 0,225 

•o 
Thai dQ-Y djnh H, 0,370 3,122 0,002* Ung hQ R2Thai do= 0,327 
h.9.nh vi Q2Thi1d9= 0,220 
Bi~ di~u tiSt H, ---0,145 4,183 0,000*** Ung hQ 

Tfin suftt ---0,110 2,384 0,017 UnghQ 

Hgcvftn 0,136 2,731 0,007 Ung hQ 

DQtu6i 
---0,015 0,327 0,743 TU 

ch6i 

Gh1 chU: •.••:•>, 11in ht(,l't tu'dng Ung v6'i cilc mU'c y nghia th6ng kE! 10%, 5% vii 1%. 

Chfit luqng cUa m6 hinh nghien cfru: Gia ttj Stone-Geisser (Q2) va cac gill ttj binh phucmg 

R-Squared (R2) clla c:ic cfiu trllc nQi sinh da duqc sir dvng d@ dflnh gill sl,l' lien quan dl,l' do!in va sUc 

m;.mh dl,l dofln cUa m6 hinh nghien cfru duQ'c dE xufit. Nhu duqc m6 ta trong Bang 3, k@t qua cUa R2 

dEu c6 duqc mUc dQ diing kE (Henseler va cQng sv, 2009), do d6, chi ra sUc m;.inh dl,l' dofln clla cftu 

tn.Jc nQi sinh trong m6 hinh hi~n ~i. Hon nfra,gili trj Q2 th:ii dQ va y djnh hanh vi cao hem O, do d6, 

chlmg minh s1,l' lien quan d\1 doiin clla tiSm §n kh:ic. Ngoai ra, kiSt qua kiSm djnh gia thuy@t tiiSp tl,lc 

dUQ'C kiEm dinh v&i thll tl,lc Bootstrap v6i 5.000 mli.u con va xlic sudt 5o/o. K€t qua cho truly kho:ing 

gill trj Bootstrap clla c<ic tac dQng c6 Y nghia kh6ng bao g6m gi<i ttj 0, cho thdy cing k6t qua ki~m 
djnh dfuig tin c~y (Henseler va cQng S\J, 2009). N6i chung, c<ic phiin tich trCn cho thdy m6 hinh cftu 

true dU diEu ki~n. C<ic k€t qua trong Bfuig 3 chi ra r~ng h~u h€t cac gia thuyiSt trong s6 c:ic bi€n tiEm 

An c6 y nghia th6ng kS. Ki Em djnh tac dQng ct'la bi€n di Su ti€t Ia Sl,l quan tam guy Sn riCng tu clla kh:ich 

h<lng dbi v&i mbi quan h¢ gifra triii nghi¢m dfim chim va y djnh sir dl,lng Ung dl,lng mua sfim AR. K€t 

qua cUa m6i quan h~ gifra tnii nghii$m dlim chim vii y djnh sir d\lng Ung dvng mua sAm AR th6ng qua 

Sl,l quan tam quyEn rieng tu clla kh:ich hang dEu duQ'C chfip nh~n. Gia thuy€t H4 ci.ing duqc h6 trq v&i 

dQ tin c~y 99o/o khi S\J quan tfun quyEn riCng tu clla kh<lch hang t.ac dQng nguQ'c chi6u d€n m6i quan 

h~gifra trai nghi¢m diim chim va y djnh sir dvng Ung dvng mua sfun AR (p =--0,145; p < 0,001). DiEu 

d6 cho thiy, vai trO cUa bi€n di6u tiSt la sv quan tii.m v~ quyen riCng tu ciing duqc xac djnh anh huCmg 

nguQ'c chieu v6:i m6i quan h¢ giil'a trai nghi¢m diu.n chlm va y djnh h<\nh vi. Nghia la, khi ngu(ri trii.i 

nghiem sir d1,1ng cac Ung dvng c6ng ngh~ Ung dl,lng mua slim AR, n€u hQ nh~n thlrc vE quybi riCng tu 

clla hQ cao, thi h9 tn'r nen de d~t hon vE y djnh slr dvng c:ic Ung dl,lng nay sau khi trai nghi~m. 

Phdn tich cac bi€n ki€m so!it di: kiem tra 8.nh huCm.g cUa chUng d6i v6:i y djnh hAnh vi. Trang c!ic 

bi6n ki6m so:it, trinh dQ gi<io dl,lC da c6 t.ac dvng thu~ chiEu d6n y djnh h:inh vi slt dvng c:ic Ung dvng 

mua slim AR (p = 0,136; t = 2,731; p <0,01). Tucmg tl,l', bi€n kil:m solit I-An suftt sir dvnglmg d1,lllg trCn 

di¢n tho;.ii (p = --0,11; t = 2,384; p <0,05) c6 tac d:Qng nghjch chieu d€n y djnh hanb vi. Trong khi d6, 

kh6ng c6 S\l kh:ic nhau vS dQ tu6i tac dQng dSn y djnh hanb vi sir di;ing c:ic Ung di;ing mua s~m AR. 
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5. Thao lu~n 

5. I. Hilm Y nghi€n cUu 

NghiCn elm nay df; xuAt r9.ng tn\i ngiem dtim chlm cUa nguOi dUng sau khi trdi nghiem enc lmg 

d\lng cling nghC mua slim AR se d5.n dl:n Y djnh h~nh vi sU d\lng cSc irng d\lng mun stim AR cUa hq. 
NghiCn ciru n3y di!. nhfin mi;inh tAm quan lTQng ell.a sv trdi nghiCm dtim chim Ja lf{lng thSi tam l:Y ell.a 

con nguOi khi tham gin tn\i nghi¢m cSc thi~t bi ding nghe lr g6c dQ tam IY (vi d\I: Song vi\ cQng S\l' 

(2020)), trong khi cllc nghiCn clru kh0.c t{ip !rung v!o c8.c dOc di~m ell.a thil:t bi (mg d\lng mua sAm AR 

du6i g6c dQ qunn dil:m xii. hQi hoOc khia ci;inh dOc dil:m cOng nghe). Trong c8.c nghiCn clru tru&c dii.y 

(FlaviAn va cQng S\l', 2019: Hilkcn va cQng sv, 2018), sv tn\i nghiCm ddm chim chi duc;rc Ap d\lng 
trong b6i cdnh du ljch, gil\o d\IC, trO chcri lr c8.c nu&c phAt tril':n, it c6 nghiCn clru vf: viCc sU d\lng Ung 

d\lng mua stim AR lr qu6c gin dang phAt tril:n nhu Vi¢t Nam. MOt kh8c, ph8t hiCn nay khting djnh 
quan difm ct"ut Qin va cQng sv (2021) cho ring ph0.n lmg cu.a thAi dQ c6 mAi liCn hC giihl sv tr.ii 
nghiCm dtim chim v8 Y djnh h8nh vi cl.in nguOi dilng sau khi sU d\lng lrng d\lng thl,l'C ti: tltng cuCmg 
trCn thil:t bj di dQng. Kl:t qua cu.a nghiCn ciru nay cfing chi m r9.ng c6 mQt m6i quan hC tlch eve giil'a 

S\l' tni.i nghiCm dlim chim ell.a kh8ch hAng v6i thtli d{; sir d\lng cl\c Ung d\lng mua sim AR. Vi: Y nghia 
thvc ti~n, phAt hiCn nay cu.a nghiCn ciru cung c!p hu6ng dfi.n cho cac nha quan I}' c6ng ty, nhil. Mn IC 

df: nAng cao c8.c tlnh nAng tn\i nghiCm, tlnh d~ tuong tac sir d\lng trCn c8.c lrng d1,1ng mua sAm AR, 

xem xCt c6ng nghC Ung d\lng mua sim AR di: cung cfip thCm tn\i nghiCm cho kh<l.ch hil.ng tnWc khi 
dua ra quyi:t djnh mua hAng. Hon nfra, vai trO clla bil:n dil:u til:t Id S\l' quan tam vi: quyl:n rif:ng tu, dOi 
hOi c8.c c6ng ty thift kl: cac img d\lng mun stim AR cfin ddm b3o tinh b8.o m~t, ril-ng tu cu.a khllch 
hAng, n~u sir d\lng th6ng tin ca nhlin cU.a nguOi ditng cAn thdng Mo vd dfun bAo tinh b!o m~t th6ng 

tin m:\ nguOi dUng cung cfip, cOng ty khuyfn khlch khAch hAng sir d\lng Ung d1,1ng mua sAm AR trong 

vi~-c h6 trQ Iva chqn sitn phfim clla hQ. 

5.2. H{ln ch€ vO nghi€n ctiu trong tur:mg fai 

NghiCn clru nAy nhAm gi<l.i thlch c8.c tac dQng clia tn\i nghiCm dli.m chim cU.a ngut'.ri dling khi slr 

d\lng cac Ung d\lng mun stim AR dAnh cho thift bj di dQng, tuy nhiCn, nghiCn ciru vftn c6 mQt s6 
hi,i.n ch€. 

- ThU nh&t, dil liCu cu.a nghien ciru nay chi duc;rc thu th~p 41i gi6i hi;in phi;im vi nhfit djnh. C!c 

nghiCn clru trong tucmg lai c6 th~ m6 r{ing vi¢c th~ th~p dll liCu d~ d(lt duo-c ket qui\ t6ng quilt hon. 

- Th1"r hai, nghi~n clru nfty c6 th~ thu hi:p dAi tu911g mfiu kh<l.o siit 18 sinh viCn. Blri vi ph§n 16n sinh 

vif:n chU. dQng thich Ung nhanh v6i c6ng ngh~ m6i, nhAt Ii\ cAc Ung d\lng tren dien tho\li di d{;ng 

(Ashraf vi\ cQng Sl,I', 2014), hq c6 xu hu6ng cAm thiy himg thU hon vi\ d6 dang i\.p d1,1ng clic ci>ng nghe 
m6i hon nhCmg nguOi khBc (tire 18 nguOi tiCu dUng 16n tu6i). Do d6, sinh viCn dA trO thAnh m\lc tiCu 

dAng ke khi 18 nguiri tiCu dUng tiem ni'tng cu.a cac Ung dvng mun stim AR m6i, d6ng vai trO 18 d6i 

tuvng ting viCn cho nghiCn clru trong tuong lai. Han nll'a, h6u h~t nhOng nguCri d110-c h6i deu t{i.p trung 
vilo cac ting d\lng mua stim AR duo-c de xufit, nhieu ting d\lng AR hon c6 th'3 duqc 6.p d1,1ng cho c8.c 

nghiCn ciru trong tucmg lai. NghiCn clru nlly chi dAnh giA d~n Y djnh hllnh vi sir d\lng cllc ting dvng 
mun slim AR, nghiCn clru trong tucmg lai c6 thE nghiCn clru thCm vt h:\nh vi mua hllng thvc tf ho~c 
sv thoAi mai khi quyet djnh (Song va cQng S\I', 2020). 
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6. KE!t lu~n 

Nghien cfru nay nhfun ki6m djnh m6i quan h¢ giUa S\f triii nghi~m dfun chim d~n y djnh h8.nh vi 

sir dµng cic Ung dl,lflg mua sAm AR, qua d6, bi~n Ci~u ti~t ta S\l' quan tfun quy6n rii§ng hr ciing dugc 

xem xet trong nghii§n cUu. nay. Nghien cfru nay dii m6 ta ket qua nghien cUu., cling nhu chi ra nhfrng 

h1,1n ch~ nhit djnh clla nghiCn cfru, qua d6, d~ xuit mQt s6 hu6ng c6 th~ nghien cUu. trong ttrong lai 

phll hgp v6i b6i canh qu6c gia dang phat tri~n nhu Vi~t Nam, nhit la linh V\fC kinh doanh ban le 

hi~n nay. 

Chli thich 

T<ic gia VO Kim Nh\Ul hi~n ta NghiCn clru sinh cUa TruOng D<.ti hoc Kinh t~ TP. H6 Chi Minh 

TBi li~u tham kh3.o 

Ahmad, N., & Abdulkarim, H. (2019). The impact of flow experience andjicrsonality type on the 

intention to use virtual world. International Journal of Human-Computer Interaction, 35(12), 

1074-1085. 

Anderson, C. L., & Agarwal, R. (2011). The digitization of healthcare: Boundary risks, emotion, and 

consumer willingness to disclose personal health information. Information Systems Research. 

22(3), 469-490. 

Ashraf, A. R., ·Thongpapanl, N., & Auh, S. (2014). The application of the technology acceptance 

model under different cultural contexts: The case of onlinc shopping adoption. Journal of 

International Marketing, 22(3), 68-93. 

Bansal, G., Zahedi, F., & Gefen, D. (2015). The role of privacy assurance mechanisms in building 

trust and the moderating role of privacy concern .. European Journal of Information Systems, 24(6), 

624-644. 

Braun, J., Zolfagharian, M., & Belk, R. W. (2016). How does a product gain the status ofa necessity? 

An analysis of necessitation narratives. Psychology & Marketing, 33(3), 209-222. 

Caril, A., & Cova, B. (2006). How to facilitate immersion in a consumption experience: Appropriation 

operations and service elements. Journal of Consumer Behaviour: An International Research 

Review, 5(1), 4-14. 

Chylinski, M., Heiler, J., Hilkcn, T., Keeling, D. I., Mahr, D., & de Ruyter, K. (2020). Augmented 

reality marketing: A technology-enabled approach to situated customer experience. Australasian 

Marketing Journal {AMI), 28(4), 374-384. 

Daassi, M., & Dcbbabi, S. (2021). Intention to reuse AR-based apps: The combined role of the sense 

of immersion, product presence and perceived realism. Information & Management, 58(4), 

103453. 

Dacko, S. G. (2017). Enabling smart retail settings via mobile augmented reality shopping apps. 

Technological Forecasting and Social Change, 124, 243-256. 

17 



VO Kim Nh;;in (2022) JABES 33(3) 05-21 

Eagly, A., & Chaiken, S. (1998). Attitude structure. In Handbook of Social Psychology(4 111 ed.), Vol. 

l,pp. 269-322. New York: The Mcgraw-Hill Companies Inc. 

Feng, Y., & Xie, Q. (2019). Privacy concerns, perceived intrusiveness, and privacy controls: An 

analysis of virtual try-on apps. Journal of Interactive Advertising, 19(1), 43-57. 

Flavi:ln, C., Ibiificz-S:lnchez, S., & Orlls, C. (2021 ). The influence of scent on virtual reality 

experiences: The role of aroma-content congruence. Journal of Business Research, 123, 289-301. 

Flavi:ln, C., Ib<ifiez-Sanchez, S., & Onls, C. (2019). Integrating virtual reality devices into the body: 

Effects of technological embodiment on customer engagement and behavioral intentions toward 

the destination. Journal of Travel & Tourism Marketing, 36(7), 847-863. 

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable 

variables and measurement error. Journal of Marketing Research, 18(1), 39-50. 

Frishammar, J., Cenamor, J., Cavalli-Bjorkman, H., Hemell, E., & Carlsson, J. (2018). Digital 

strategies for two-sided markets: A case study of shopping malls. Decision Support Systems, 108, 

34-44. 

Georgiou, Y., & Kyza, E. A. (2018). Relations between student motivation, immersion and learning 

outcomes in location-based augmented reality settings. Computers in Human Behavior, 89, 
173-181. 

Georgiou, Y., & Kyza, E. A. (2017). The development and validation of the ARI questionnaire: An 

instrument for measuring immersion in location-based augmented reality settings. International 

Journal of Human-Computer Studies, 98, 24-37. 

Hair, Jr. J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A Primer on Partial Least Squares 

Stmctural Equation Modeling (PLS-SEM). Los Angeles: Sage Publications. 

Hansen, A. H., & Mossberg, L. (2013). Consumer immersion: A key to extraordinary experiences. In 

Handbook on the Experience Economy( Chapter 11, pp. 209-227). UK: Edward Elgar Publishing. 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity 

in variance-based structural equation modeling. Journal of the Academy of Marketing Science, 

43(1), 115-135. 

Henseler, J., Ringle, C. M., & Sinkovics, R.R. (2Q09). The use of partial least squares path modeling 

in international marketing. Advances in International Marketing, 20,277-319. 

Hilkcn, T., Heller, J., Chylinski, M., Keeling, D. I., Mahr, D., & de Ruyter, K. (2018). Making 

omnichannel an augmented reality: The current and future state ofthc art. Journal of Research in 

Interactive Marketing, 12(4), 509-523. 

Hilken, T., de Ruyter, K., Chylinski, M., Mahr, D., & Keeling, D. I. (2017). Augmenting the eye of 

the beholder: Exploring the strategic potential of augmented reality to enhance online service 

experiences. Journal of the Academy of Marketing Science, 45(6), 884-905. 

Huang, T .-L., & Liao, S. (20 l 5). A model of acceptance of augmented-reality interactive technology: 

The moderating role of cognitive innovativeness. Electronic Commerce Research, 15(2), 

269-295. 

Hudson, S., Matson-Barkat, S., Pallamin, N., & Jegou, G. (2019). With or without you? Interaction 

and immersion in a virtual reality experience. Journal of Business Research, J 00, 459-468. 

" 



VO Kim Nh<;in (2022) JABES 33(3) 05-21 

Huy, L. V., Thinh, N. H. T., Pham, L., & Strickler, C. (2019). Customer trust and purchase intention: 

How do primary website service quality dimensions matter in the context of luxury hotels in 

Vietnam. International Journal of £-Services and Mobile Applications (!JESMA), 11( 1 ), 1-23. 

Jessen, A., Hilken, T., Chylinski, M., Mahr, D., Heller, J., Keeling, D. I., & de Ruyter, K. (2020). The 

playground effect: How augmented reality drives creative customer engagement. Journal of 

Business Research, 116, 85-98. 

Khoi, N. H., Tuu, H. H., & Olsen, S. 0. (2018). The role of perceived values in explaining Vietnamese 

consumers' attitude and intention to adopt mobile commerce. Asia Pacific Journal of Marketing 

and Logistics, 30(4), 1112-1134. 

Kim, J., & Forsythe, S. (2008). Sensory enabling technology acceptance model (SE-TAM): A 

multiple-group structural model comparison. Pliychology & Marketing. 25(9), 901-922. 

Kowale:zuk, P., Siepmann, C., & Adler, J. (2021). Cognitive, affective, and behavioral consumer 

responses to augmented reality in e-commerce: A comparative study. Journal of Business 

Research, 124, 357-373. 

Lee, S., Zhou, Z. E., Xie, J., & Guo, H. (2021). Work-related use of information and communication 

technologies after hours and employee fatigue: The exacerbating effect of affective· commitment. 

Journal of Managerial Psychology, 36(6), 477-490. 

Lee, H.-H., Fiore, A. M., & Kim, J. (2006). The role of the technology acceptance model in explaining 

effects of image interactivity technology on consumer responses. International Journal of Retail 

& Distribution Management, 34(8), 621-644. 

Lu, Y ., & Smith, S. (2007). Augmented reality e-con1merce assistant system: Trying while shopping. 

In Jacko J. A. (eds), Hwnan-Computcr Interaction. Interaction Platforms and Techniques (HCI 

2007). Lecture Notes in Computer Science (Vol. 4551). Berlin, Heidelberg: Springer. 

Malhotra, N. K., Kim, S. S., & Agarwal, J. (2004). Internet users' information privacy concerns 

(IUIPC): The construct, the scale, and a causal model. Information Systems Research, 15(4), 
336-355. 

Martin, K. D., Borah, A., & Palmatier, R. W. (2017). Data privacy: Effects on customer and firm 

performance. ,fournal of Marketing, 81(1), 36-58. 

Moorhouse, N., tom Dicck, M. C., & Jung, T. (2018). Technological innovations transforming the 

consumer retail experience: A review of literature. Augmented Reality and Virtual Reality, 

133-143. 

Nguyen Dong Phong, Nguyen Huu Khoi, & Le Nhat Hanh. (2018). Factors affecting mobile 

shopping: A Vietnamese perspective. Journal of Asian Business and Economic Studies, 25(2), 

186-205. 

Nb'llyen, H. Y., Huy, L. V., Nguyen, X. N., Tran, V. T., & Nguyen, N. (2019). Evaluating the attributes 

of on line bookstores: Empirical evidence from young consumers in Vietnam. Publishing Research 

Quarterly, 35(2), 236-24 I. 

Nikhashemi, S. R., Knight, H. H., Nusair, K., & Liat, C. B. (2021). Augmented reality in smart 

retailing: A (n) (A) Symmetric Approach to continuous intention to use retail brands' mobile AR 

apps. Journal of Retailing and Consumer Services, 60, 102464. 

19 



VO Kim Nh.;:in (2022) JABES 33(3) 05-21 

Okazaki, S., Eisend, M., Plangger, K., de Ruyter, K., & Grewal, D. (2020). 'Understanding the 

strategic consequences of customer privacy concerns: A meta-analytic review. Journal of 

Retailing, 96(4), 458---473. 

Pmvinen, P., Oinas-Kukkonen, H., & Kaptcin, M. (2015). E-selling: A new avenue of research for 

service design and online engagement. Electronic Commerce Research and Applications, 14(4), 

214-221. 

Poushneh, A., & Vasquez-Parraga, A. Z. (2017). Discernible impact of augmented reality on retail 

customer's experience, satisfaction and willingness to buy. Journal of Retailing and Consumer 

Services, 34, 229-234. 

Qin, H., Peak, D. A., & Prybutok, V. (2021). A virtual market in your pocket: How does mobile 

augmented reality (MAR) influence consumer decision 1naking? Journal of Retailing and 

Consumer Services, 58, 102337. 

Rauschnabel, P.A., Felix, R., & Hinsch, C. (2019). Augmented reality marketing: How mobile AR
apps can improve brands through inspiration. Journal of Retailing and Consumer Seniices, 49, 

43-53. 

Rauschnabel, .P. A., & Ro, Y. K. (2016). Augmented reality smart glasses: An investigation of 

technology acceptance drivers. International Journal of Technology Marketing, / /(2), 123-148. 

Rese, A., Baier, D., Geyer-Schulz, A., & Schreiber, S. (2017). How augincntcd reality apps are 
accepted by consumers: A comparative analysis using scales and opinions. Technological 

Forecasting and Social Change, 124, 306-319. 

Shaykhzade, F., & Alvandi, M. (2020). Investigating the effects of interaction satisfaction and 

interaction immersion in social media on customer value creation. International Journal of 

internet Marketing and Advertising, 14(3), 258-274. 

Shin, If. H., & Jeong, M. (202 l ). Travelers' motivations to adopt augmented reality (AR) applications 
in a tourism destination. Journal of Hospitality and Tourism Technology, 12(2), 389---405. 

Song, H.K., Baek, E., & Choo, H.J. (2020). Try-on experience with augmented reality comforts your 

decision: Focusing on the roles of immersion and psychological ownership. Information 

Technology & People, 33(4), 1214-1234. 

Stone, R. N., & Gr0nhaug, K. (1993). Perceived risk: Further considerations for the marketing 

discipline. European Journal of.Marketing, 27(3), 39-50. 

Sung, E. (2021 ). The effects of augmented reality mobile app advertising: Viral marketing via shared 
social experience. Journal of Business Research, 122, 75-87. 

Tsai, S.-p. (2020). Augmented reality enhancing place satisfaction for heritage tourism marketing. 

Current Issues in Tourism, 23(9), 1078-1083. 

Tsai, J. Y., Egelman, S., Cranor, L., & Acquisti, A. (2011). The effect of online privacy information 

on purchasing behavior: An experimental study. Information Systems Research, 22(2), 254-268. 

Tussyadiah, l P., Wang, D., Jung, T. H., & tom Dieck, M. C. (2018). Virtual reality, presence, and 

attitude change: Empirical evidence from tourism. Tourism Management, 66, 140-154. 

Vcnkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of information 

technology: Toward a unified view. MIS Quarterly, 27(3), 425---478. 

20 



VO Kim Nhl;ln (2022) JABES 33(3) 05~21 

Yim, M. Y.-C., Chu, S.-C., & Sauer, P. L. (2017). Is augmented reality technology an effective tool 

for e-commerce? An interactivity and vividness perspective. Journal of Interactive Marketing, 39, 

89-103. 

Zubizarreta, J., Aguinaga, I., & Amundaffiin, A. (2019). A framework for augmented reality guidance 

in industry. The International Journal of Advanced Manufacturing Technology, 102, 4095-4108. 

21 


