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Marketing bang ngwoi anh hwéng qua mang xa hoi

trong linh viec my pham tai Viét Nam: Thwc trang

va ham y dé xuat

Vii Phuong Anh
Ding Phwrong Linh, Pham Trinh Yén Chi
" Khoa Marketing - Truémg Pai hoc Thuong Mai

Ngay nay, khi niém tin tir ngudi tiéu diing tr& thanh chia kho4 thanh cong cho cic thwong hiéu, thi viéc
tw gi&i thiéu sdn phidm/dich vu dén v&i nguevi tidu dung 1a chira d4. Tai Viét Nam, chi ¢é 33% ngurdi mua
hang tin twdng vao cic miu quing cdo trong khi con s6 danh cho nhirng 1&i gidi thiéu d&n tir nhirng nhin
vat ¢6 sirc dnh hudng lai 1én dén 90% (Bdo co v nganh Influencer Marketmg tai Viét Nam 2020), Sw phét
trién clia cic phuong tién s6 da bién nhitng ngudi binh thudng ciing c6 thé tré thanh nhitng ngudi néi
tiéng trén mang. DAy 12 Iy do tai sao influencer marketing (marketmg sir dung ngudi anh hudng) dang tré
nén phd bién va dueec xem nhw 13 xu hwéng méi trong truyén théng.

1. D3t vén dé

Truyén thdng qua cdc phuong tién ky thuat sé
dang phét trién nhanh chéng v3 khing dinh vi trf
ctia minh trén thi tredmg, dic biét 1a d6i v&i thé hé
tré. Do d6 viéc hi€u céch thirc giao tiép véi thé hé
ndy bing ngén ngir vd phwong tién riéng cta ho,
cling nhw ddc di€m tiéu diing 12 diu rit quan trong
trong truyén théng online. Internet di tré thanh
mét phan khéng thé thiéu trong cubc séng hang
ngay cGa hiu hét moi ngudri trén thé gidi, d3c biét 13
d¢€ lién lac, chia sé va tim ki€m théng tin, gidi tri va
cubi cling 13 d€ mua sdm. Tinh dén 2020 d3 cé
khodng 65 triéu ngudi sir dung mang xa hdi, 145.8
triéu nguwdi dung dién thoai, 68.17 triéu din sir
dung internet tai Viét Nam (Hootsuite, 2020] Theo
Ookla, hién di c6 65 triéu ngudi hign dang sir dung
cac phiwrong tién truyén thong xa hoi dé gidi trf, lién
hé ban b, chia sé khodnh khic, meo vit cudc séng
va k€ ca quang cdo ban hang. N&€u tinh theo t11¢ ting
trudng so véi cac ndm truée 46, s6 ngudi sir dung
cic phwrong tién truyén thong x3a héi tai Viet Nam da
tang kha nhanh véi con s8 ting cu thé 13 5,7 triéu
nguwévi (tirc 12 ting khodng hon 9,6%). Bay 13 co hdi
16m d€ thiic 43y thém chi tidu qua viéc tin dung higu
qui cic nén tdng trirc tuyén. Chinh vi véy nén cic
doanh nghiép Viét Nam di dan chuyen d8i hoat
d6ng marketing truyen th8ng sang viéc 4p dyung c4c
nén tang truc tuyén nhdm thich nghi véi béi canh.
Theo bdo cdo Thuong mai dién tir (2021) cho théy,
s6 lrong cac doanh nghiép chuyén hwéng sir dung
cac nén tang online ting déu qua cic nim tir 28%
ndm 2015 da ting ién 41% ndm 2020 va dw b4o sé
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cdn ting tiép trong cic nam sp téi.

V&i ngubn gbc 13 sy mé& rong cha hinh thirc
truyén théng cia truyén miéng, Influencer market-
ing dwoc tmg dung réng rai tai Viét Nam béi kha
ndng ti€p cdn khéch hang higu qua va nhin dugc sur
tin twdng cao cling nhu thic day viéc mua sim truc
tuyén trong nhirng nim trd lai ddy. Marketing
nguwdi &nh hwdng tip trung vao nhitng ngwdi ¢é dnh
hwdmg thu hit mét lweng 16m ngudi theo doi trén
cic phuong tién ky thuit s6 dé tiép cin d6i twong
muc tiéu dd dinh quang b4 théng diép cia thuong
hiéu (Smart Insights, 2017). Conick (2018) da chira
ring nhirng ngudi ¢6 dnh hwémg gianh dugc sy tin
cdy hon cla ngudi tiéu ding so véi cac ngudn trire
tuyén khic, dic biét 13 tir cong ty. Bing cich xuit
ban ndi dung, nhirng ngudi dnh hudng ndy cé thé
tac dong dén y kién cia nguwdi hdm md, thuc diy
hanh vi cla ngudi him mé véi s6 lwgng 16m nhit
dinh vé&i chi phi d3u tu ré hon nhigu so vél céc hinh
thire khac. Vi viy, Cic cong ty, kinh doanh 4p dung
ngdy cang nhidu trong thue tién kinh doanh va dat
durgre hidu qué rét cao, trong dé cé cic cong ty kinh
doanh my phim. Theo béo cdo cla influencer mar-
keting tai khu virc chau A, cic mit hing dugrc 4p
dung nhigu nhAt hinh thirc nay c6 thé ké dén 13 théi
trang, my phim lam dep v cic 46 dung gia dinh. V&i
hrgng nhu cdu ting nhanh va doanh thu 1én clia thi
trrdmg my pham Viét Nam véi doanh thu khodng
51.000 ty d6ng mot ndm ( Mintel - céng ty nghién
ciru thj tredmg toan ciu), thi viéc tim hiéy, phan tich
cach &p dung hinh thirc Marketing ngudi dnh hwrdng
trong thi trirdmg my pham Viét nam 14 mét digu vo
ciing can thiét.
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2. Co sd ly thuyét

2.1. Ngwéri anh hwéng (Influencer)

Vai tro ctia nhém tham khdo tac dong t&i hanh vi
cia ngwoi tiéu dung di duoc khing dinh béi
PKolter va rat nhiéu hoc gid nghién ctru vé hanh vi.
Mt trong s6 nhitng ddi twgng clia nhém tham khao
c6 thé k& dén nhuw ngwdi dinh hwdng dw luin, KOLs,
ngwdi ndi tiéng, ban bé ngwdi thin ma y kién cha ho
c6 thé Anh hudng va din dat nhin dinh cha ngwoi
khic. Do dé ngwéi anh hudng (influencer) Ia mot
khdi niém dwge rat nhigu ngudi dé cap.

Li & Du (2011) cho ring, Influencer ciing giéng
nhw mét ngudi lanh dao cda mét nhém, ho dinh
nghia né 1 mdt ngwdi ¢ anh hwdng voi thuong
hiéu cd nhén cé uy tin.

Theo Brown & Hayes (2008): Ngudi anh hudng
la bén thir ba c6 tic dong dang ké dén quyét dinh
mua ctia khach hang va c6 thé phai chiu trach nhiém
veé nhirmg dnh huwdng dod.

Theo Marketing Al, Influencer la ca nhan cé kha
ning anh huwdng d&n quyét dinh mua hang cla
ngudi khac do nhitng y€u td ma ban thin ho sé hiru
hay dwgc cdng dong nhin nhin nhw quy@n lyc, kién
thirc, dia vi, hoac méi quan hé nao dé.

Nhitng dinh nghia trén tiép can vé khai niém
nguwdi anh hudng twong ddi rong, ¢é thé 13 nguwoi
thidn ho hang c¢6 tim anh hwdng cho dén nhitng
ngurdri c6 dia vi trong x3 hdi nhw nguwoi ndi ti€ng, hay
c6 thé 13 KOLs, chuyén gia trong mdt linh vuc déc
thu nao dé. Con trong bdi cdnh truyén théng mang
xa hdi, Influencer la ngudi céd lwong followers /sub-
cribers (ngu'(‘)ri theo d6i) 1om, sir dung mét hodc
nhidu nén tang mang xd héi... dé lan truyén théng
tin dén moi ngudr, gdy dnh hwéng dén ho.

Influencer dwgc dic trung béi quy mé mang
luwdi va tinh thuyét phuc dédc biét cao. Théng qua cac
khuyén nghi cia ho trén phwong tién truyén théng
x4 héi, ho cd thé kich hoat cic tAng truyén théng anh
hwéng dén sy thanh c¢dng trén thi trwdmng clha cac
thwong hiéu va san pham. (Castulus Kolo, 2015).

Cac khai niém nay chia ré hon sy khac biét gifta
WOM, viral marketing, KOLs va cac influencers khac
b&i yéu t6 ¢6 siv dung phwong tién truyén théng xa
héi va do lwong mic d§ anh hwéng cia ho thong
qua luot theo doi va mirc dd tireng tac, co tra phi.

2.2. Marketing sit dung ngwdi dnh hudng
(influencer marketing )

Daniel Newman md ti Influencer Marketing la
“con ngdng vang ti€p .theo” cha Marketing
(Newman, 2015). Hinh thirc truyén thdéng nay
khdng phai 12 mdt khai niém qud méi. Trong nhiéu
thap ky, viéc tra tien cho nhirng nhén vit ndi tiéng
va 6 anh hwdng dé quang ba thuong hiéu tir 1au da
tré thanh mdt phin cia chién lwgc truyén théng
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dwoc dp dung. Pidu méi & ddy 1a thay vi st dung
nhitng ngudi ndi tiéng, cac chuyén gia hang dau
trong linh virc nao d6 thi xu hwréng sit dung nhirng
ngwdi binh thirdng, ¢6 tim anh hwéng trong cdng
dong théng qua céc nén ting trurc tuyén chinh la yéu
t8 ¢t 16i tao nén khai niém marketing ngudi &nh
hudng dwoc sir dung rong rai hién nay (State of
Influencer Marketing 2018).

Marketing ngwdi dnh hwdng tip trung vao
nhiing ngudi ¢6 anh hwdng thu hit mét lwgng lén
ngwdi theo doi trén cic phwong tién ki thudt sé dé
tiép cén d8i twong muc tiéu d4 dinh quang ba théng
diép chia thwong hidu. Conick (2018) d3 chi ra rdng
nhirmng ngudi ¢6 anh hwdng gianh dwgc su tin cdy
hon cta ngudi tidu diung so véi cic ngudn tryc
tuyén khdac, dic biét Ja tir cong ty.

Influencer marketing c6 thé€ 13 dang bai ding
trén blog, video hofic hinh anh trén cac kénh truyén
théng x3 hdi cia Influencer, né cé thé 1a ndi dung
cho chién dich marketing clia doanh nghiép v&i tén
hoic hinh anh cia Influencer.

“Influencer marketing 1a k¥ thudt st dung
truyén théng x3 hgi (ndi dung duoc tao ra bédi
nhitng ngwéi hang ngay siv dung cac cdng nghé co
thé truy cip va c6 thé md rong nhw blog, bang tin,
podcast, microblog, bookmark, mang xa hgi, céng
déng, wiki va vlog) va nhirng nguwdi ¢é dnh hudng
trong x4 hdi (nhitng nguoi hang ngay ¢6 dnh hudng
1é6n nhér vao cach thirc chia sé nhiéu ndi dung trie
tuyén) dé dat dwoc nhitng muc tiéu ma doanh
nghiép, t8 chirc d3 d& ra. (Singh, Shiv& Diamond
Stephanie, 2012).

3. Thu'c trang i'ng dung Marketing influencer
trong kinh doanh my pham tai Viet Nam

3.1. Tiém nang thi trwdong Marketing anh
hwémg tai Viét Nam

Theo téng quy md thi trudng Influencer
Marketing tai Viét Nam dat dwgc 69 triéu d6 trong
nam nim 2019, dv kién ting trudng 43% trong
2020 chi bao gbm sd tién thwong hiéu tra cho cic
hoat dfng quéng cdo tryc tuyén nhir ding bai trén
cac kénh mang x3 hdi, ding bio, khéng bao gém cic
hop ddng dai sir thirong hiéu, cac hoat déng quang
cdo offline, truyén hinh.

Phan khic ngudi dnh hudng
... PG bign nhat tai Viét Nam
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Theo State of Influencer Marketing (2018) 39%
nha ti€p thi sé ting ngdn sich cho Influencer
Marketing vao ndm 2018. Theo d6, phan 1ém dvw
dinh chi tir 25.000 d&n 50.000 d6 la cho Influencer
Marketing. Dén nim 2021, mirc ting trwdng dur kién
ctta Influencer marketing dat 13.88Ba nén ting
hang d3u dé theo doi Social Media Influencers 13
Facebook, Youtube va Instagram. Xu hwéng nay
ciing dwoc céc cdng ty & Viét nam sir dung rit nhigu.
Hau hét cic Influencer d&u hoat ddng rit tich cuc
trén Instagram.

Pong thdi 1am dep cling 1A nganh hang ¢6 mitc
chi tiéu thudc Top cic nganh hang chi tiéu nhigu
nhit chim 9.6% mirc phan bé chi tiéu. Theo 7SAT
thi trung binh mét chién dich influencer marketing
hiéu qua c6 th€ mang lai doanh thu gap 6.5 lan chi
phi bd ra. Trong d6, néu xét theo loai ngudi dnh
hudng trong timg phén khac thi nhém gidi tri nghé
thudt, nhém thdi trang va 1am dep, thuc phim va 46
udng 12 ba nhém cé lwgng ngudi dnh huwdng hoat
ddng nhiéu nhat trong tdng s6 13 phén khic.

Bén canh 46, Hai nhém micro - influencer v
macro influencer chiém hon 50% téng s6 ngudi dnh
hwdmg vé&i con s6 lin lwgt 12 25.8%& cho micro - influ-
encer va 25.15% cho nhém cdn lai. Nhém ngudi néi
tiéng va ngudi dnh huwdng vi md ghi nhén téc 46
ting trudng dang kE, véi ty 18 [&n lwot 13 130,69%
va 31,9% cho thdy mét sd lugng 1én micro qua mét
thei gian d3 chuyén thanh macro influencer, va
macro thi chuyén thanh top star trong nam 2021.
Tir nhitng s liéu trén ¢6 thé thiy sé lrong ngudi
dnh huréng & Viét Nam ting trwdng rit nhanh, v
cho théy van con nhiéu tiém ning d€ phét trién linh
vire ndy trong tuong lai

Trong s8 cac nén tang s6 chi dao 1a mang x3a hji,
thi ndm 2021 vira qua facebook 12 nén ting dwgc wra
chudng nhit che céc chién dich sir dung ngurdri anh
huéng (chiém 95,26%), didu niy hoin todn phu
hop véi s ting trurdng trong s6 lwgng ngurdi ding
tai thi trirdng Viét Nam, va thé hién vai tro chi dao
va sir phé bién cda nén ting ndy. Didu ndy 13 do s8
lwgng ngudi st dung Facebook & VN rit cao, diy
cling 13 nén tang vira cé thé viét bai dai, véi nhidu
hiéu Gng hinh anh, video, thdm chi ding story va
thuc hién cac hoat dong livestream review, ban
hang va tich hgp hé thdng ban, ghi dom, chuyén dich
vé cic nén ting thuvong mai dién tir cla doanh
nghiép dé ding. Chinh vi vdy cic nhin hang vi
ngwei ndi tiéng thudmg b xu hudng sir dung nén
tdng ndy d€ thuc hién chién dich nhdim dat dugc
hiéu quia t6i da. C4c chién dich tiép thi trén youtube
c6 xu hwémg gidm, trong khi twitter vin gilr nguyén,
Chic b&i sy lien két xem video trén nén ting
Facebook 4a 1am cho ngudi diing khéng can phai
theo ddi kénh youtube cling cé thé cip nhat cic
thong tin tir nhirng ngudi dnh hwdng.
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Trong cac phan khiic thi Facebook 13 nén ting
dwoc nhigu ngudi dnh hudng thude phdn khic nghé
thut va gidi trf ( 63,24%) va thuc phidm va dd ubng
(73.26%) sir dung nhidu nhit. V&i instagram thi
thei trang v3 1am dep (chiém 26.55%) dan diu
nhém ngudi dnh hudng st dung nén ting nay, theo
sau d6 13 nghé thujt, va cudi clng 13 thuc phim va
@0 ubng. Diéu ndy ciing 13 hgp ly khi nhirng fashion-
ista hay beauty blogger thudmg thién nhiéu vé viéc
sang tao cac ndi dung sir dung hinh anh va video, thi
instagram la nén ting cé kha niing thé hién rat tt.
Youtube thi chii yéu 1a nhém nghé thuit va gidi tri
do ndi dung thién vé k¥ thuat dung phim, do d6 viéc
sir dung nén ting ndy d& sing tao ndi dung ldng
ghép vé&i cic hig¢u irng hinh dnh, chuyén ddng van 13
lra chon dugc ho sir dung.

Nin ting mng xk hdi phé bién nh#t cho 3 phin
khiic nguii énh herdmg
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3.2. Cic loai influencer trong linh virc my
phim

Cac nghién ciru hién tai phén loai cic loai nguwdi
c6 dnh hwdng dua trén cac tiéu chi phin loai nhit
dinh. Tay thubc vao hoat dgng cia hg, cic loai 1A
"ngurdi ¢b dnh hwdng vE sic dep”, "ngudi c6 anh
hwémg vé thei trang” va “ngudi ¢6 dnh huéng v
thee phdm”. Ngudri ¢6 dnh hwdng cé thé dwrgce chia
thanh “ngudi sdng tao” (ngudi tao ra ndi dung
riéng) va "nguwdi miu” (ngudri quing cdo cAc mit
hang hién c6) {KOTRA 2017},
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Nhitng ngudi ¢é dnh hwdng ciing ¢ thé dwoc
phén loai dwa trén s6 lwgng ngudi theo déi ho cb.

Theo bdo céo State of Influence in Asia 2021 cta
AnyMind ¢6 thé phan loai influencers thanh 4 nhém
chinh dwa vao két qua do lwong vé engagement rate
(ty 1é twong tac) cla fans (nguwoi theo déi tich cyc
twong tac) trén s6 lwong followers (ngwdi theo ddi)
cGa méi influencers.

Bai viét nay tip trung vao cich phén loai thir hai.

i) Top Stars (Ngwdi ndi ti€ng): D6i khi ho con goi
day 1a Mega - influencers.

Pay thiréng 1a nhitng ngwedt hoat dong trong gidi
gidi tri, cé thirong hiéu ca nhan, dai dién cho 16i sdng
riéng va co6 luwong followers siéu 1én (trén 1 trigu
followers). V&i lwgng theo ddi nhidu nhw vdy, ho sé
giGp ting gid tri san pham, dich vu théng qua dd phil
s6ng va kha ndng tic déng dén tidm If ngudi dung
cling nhw uy tin ciia ban than. Pdy thwong la nhitng
ngwéi miu, dién vién, ngudi ndi tiéng trong linh vic
ho hoat déng (sao hang A) cé sit dung mang xa héi
¢4 nhén nhur facebook, instagram. Ho dwgc biét dén
réng rai ngay ca vé&i nhirng ngudi khong qua quan
tdm dén linh vyc ho hoat déng.

Nhitng ngudi nay thwéng dwoc cac nhin hang
chao dén, dic biét 12 cic thwong hidu ndi tiéng véi
s& tién tra l1a rit cao. Ngoai ra, dang sau nhiing
ngwoi ndi tiéng nay 1a mét d6i ngii bién tip, quan ly
hinh dnh chuyén nghiép, xdy dung ndi dung bai ban,
dang thi hiéu ngudi xem, nén théng diép ma nhan
hang truyén tii sé luén dwgc dim bao chinh xac va
hiéu qud. Pay thirdong 1a lwa chon t6t cho cac thirong
hidu mudn tao danh tiéng lén, thwong hiéu néi
tiéng, uy tin. Tuy nhién, cc doanh nghiép va dy 4n
chic chin sé phai c6 kinh phi khong hé nhé khi hep
tac véi nhimg dbi twegng nay. Mat khac, theo dir ligu
trén, ngudi ndi tiéng thit s khong c6 nhiéu su két
ndi véi nguwdi hdm md trén cac trang mang x4 hoi
cha ho (ty 1é twong tac 0,76%)

Ngbi sao ndi tiéng tai Viét Nam thudong ¢6 cac bai
viét ddng tai v& cac loai my phdm hodc chu trinh
chim séc da va cdc san phdm lam dep v&i lugng
ngudri theo doi 1én c6 thé k€ dén nhw H6 Ngoce Ha,
Nha Phwong, Ngoc Trinh, Quynh anh Shin véi hon
triéu lwet theo ddi trén cac trang ca nhan. Bén canh
d6 1a cic hot mom ¢6 vé ngoai dep va nhidu tai 1é
nhw Trang Lou véi 1.5 triéu fans, hay Ribi Sachi véi
2.4 triéu fans

ii} Macro Influencers (Nguwdi anh hwdng vi mé):

Ho 14 nhitng chuyén gia néi bat trong m{t linh
vic, thiedng la nhitng ngudi tao ra xu hwdng mai,
kich thich followers lam theo trao luu va co6 tir
100.000 - 1 triéu followers. Mic di dd ndi tiéng
khéng bing Celebrities nhung Macro influencers ¢6
sir twong tac véi véi followers 16m hon va ¢ kha
ndng thay déi dinh kién, ¥ kién tiéu diing, mikc do
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twong thich va lién quan dén san phim, dich vu
twong d6i t6t. Uu diém 1ém nhat chia loai hinh
Influencer nay chinh la kha ndng lan toa théng tin
rong va nhanh chéng. Macro influencers thwong tw
nd hyc dé tao dung chd ding cho minh, tw tao
thirong hiéu cho riéng minh, thwomg duoc lan
truyén rong rai béi internet nhw blog, vliog, tao con-
tent chit lwong,... Do d6 uy tin va chat lwong ndi
dung cia ho dwgc ddnh gid rdt cao. Macro
Influencers dwgc coi 1a chuyén gia trong mét linh
virc nao do, thwdmg xuyén ding tai ndi dung trén
mang x3 hdi va twong tac véi khan gia cda ho véi
mot tin suit 1ém. Tuy nhién, do ho ty xdy dung
thwong hiéu ca nhin cda minh theo hwéng riéng,
nén cac san pham ho lira chon d€ giy anh huwdng
ciing thwdmg durgre cin nhic rit ki, phit hop véi hinh
dnh ca nhin ciia hg. Loai hinh nguwdi dnh hwdng nay
phil hop véi nhitng doanh nghiép cd tinh va muén
tiép cén thi tredng ngich, ting dé nhan dién thuong
hiéu.

Vi du nhwr mft s6 beauty blogger vé chim séc da
¢ thé ké dén nhw Chang Makup, Trinh Pham,
Hannah Olala ... dién hinh nhw Chloe Nguyen véi
341K lwot theo doi v Khudn mat kha 4i va cdc ndi
dung dwoc diang tai thuomg xuyén chia sé cac kinh
nghiém sir dung m¥ phdm, cdc vin dé vé thoi trang.
Kénh youtube ciia ¢6 nang xinh xin ndy ciing dat
mdbc 397k ngudi theo doi kénh.

Cac chuyén gia trong linh vie cham séc da lidy,
lam viéc tai cic spa, bénh vién nhw Bac sT Hiéu, Dr
Khanh, Bic 57 Thanh chuyén khoa da liéy, ... thwong
xuyén xdy dung cdc ndi dung lién quan dén cac kién
thirc chuyén sau vé 1am dep ding cich, thanh phin
céc loai my phim va tw vin cach dung san phim
ding céich tir cdc sdn phidm binh dén dén céc san
phim cao cip, chuyén siu.....

Hay cac Hot mom nhw Ngoc Nguyén ( biét danh
Ngoc mon) v&i 327k ngudi theo ddi trén facebook,
Ly le, Trang moon, MC Diép Chi

Nhitng hotgirl, dién vién tré méi trong gi&i nghé
s1 c6 thé ké dén nhw Quynh Kool véi 659.024 nguai
theo ddi, ... Bén canh d6 con mét sé dién vién ndi
tiéng cé sir dung mang xa hoi nhw Phan Minh Huyén
{ biét danh Huy@n Lizzi)

iii) Micro Influencers (Ngwdi dnh hwdng vi mo):

¢ chidu hwéng gin nhv ngwec lai, Micro
Influencer thwéng cé tir 10,000 - 100,000 nguoi
theo ddi trén trang cd nhin cda ho. Ho thwomg
khéng dugc bidt dén rong rai mét cach dai chung,
ma chi ndi bat trong mdt linh vyre cu thé nao dé, vi
du nhw gi¢i ndu dn, cac me bim sira hay vé thoi
trang, my phdm. Uu diém lén nhit cha loai hinh
Influencer nay chinh I3 ty 18 twong tac thyrc cao cling
nhw chi phi thip hon hin so vé&i cdc ngdi sao hang A.
Thay vi théng qua doéi ngii quan ly hinh dnh thwong
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hiéu, cic Micro Influencer thuéng 1 ngwdi b bién
tap cung nhw ding ti thﬁng tin trén tai khodn cé
nhin ctia minh. Do d6, ngi dung cia h tv nhién hon
va dé thu hit tép khach hang theo déi ho qua cac tai
khodn mang xa hi. Cac chién dich ¢in tép cin dugc
dung tép khach hang muc tiéu trong quy mé nhd va
kinh phf thip 1a nhirng chién dich phu hop véi
Micro Influencer. .

C6 thé ké dé&n nhu ¢ nang Thu Hoai, mdi bai viét
cua cd déu cé hrong like va binh ludn twong tic héi
thdm v& sin phdm rit1én, chirng t& 48 uy tin va kha
ning anh huéng cba ngudn phat nay twong ddi cao.

. f
iv) Nano Influencers .|,

Mic di khéng duoc “diém mit d4t tén” nhidu
nhuw hai loai & trén nhiurng nano influencers vn tén
tai. Day 14 nhirng cd nhan c¢é tir 1000 - 10,000 foll-
lowers nhung d6i khi s6 lwgng ngudi theo doi cla
ho thudc céc thi trudmg ngich, ¢6 nhitng nhu ciu
mua hang khac biét. Ho cé thé 12 nhirng ngudi ban
thian quen cta ban trén mang xa hdi hodc diu dé
trén cic nén tang tryrc tuyén khic. Tuy lugng ngudi
theo doi khéng qué 16n nhung mirc 46 trong tic cia
c4c influencer nay lai khdng hé it chit ndo. Thye té,
ho thudng xuyén chia sé nhiing théng tin hiru ich va
két ndi trure tiép véi moi ngudi bing cach like, com-
ment,...khi€n ni dung ho chia sé trén mang thuwc sy
“cham” dén mét d6i twgng khén gid nhit dinh.

Théng thudng, Nanc Influencers duwoc theo doi
béi vi ho thit s c6 mét mbi quan hé thit ngoai dei
hod#c 13 chia s& mdt sy quan tim diic biét vé mét chit
dé ndo d6 trong cude sfing. Chia sé cha ho ciing 13
trai nghiém chinh x4c ciia mét ngudi tiéu dung binh
thudng nén mirc 43 déng tin rit cao.

C6 thé ké d&én mot s6 ban tré Hot girl, Hot boy
nhu céc cii tén Helen Nguyén - mét ¢d nang c4 tinh
hién sinh sGng va hoc tip tai thanh phd H8 Chf minh
véi 52k luot theo ddi, cAc bai ddng cla ¢ thudng
tdp trung vao cudc séng, thdi trang va review my
phim véi lrgt binh ludn va like bai viét twong dé&i
nhigu. V&i khudén mit kha 4i, 1dn da tring min, ¢é
nang ¢4 tinh ndy nhin dugc rit nhiéu 1 khen tir
nhtmg ngudri theo ddi. Ben canh d6, mirc dd twong

Top 10 Beauty Bloggers
.. Baoc nhiin hiing ydu thich nhit 2019 -
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téc cho cac 1o binh luéin rit tét, thé hién su gin giii
cia ngudn phét nay.

“Bang trén la Top 10 mét s6 beauty influencer
Adwgc nhdn hang yéu thich nim 2019 theo bdo cdo
cha 75AT.

4. Mot s6 ham y it ra cho cac doanh ngh:eg
Viét Nam o6 thé van dung Marketing ngudi
anh huéng vao kinh doanh

Theo béo cdo v& marketing dnh huéng dwoc thyc
hién b&i AnyMind cho thiy Cé 5 vin d& chinh dwoc
xem la thach thirc 1én nhét déi véi cidc nhdn hang
néi chung va nhdn hang my phdm néi riéng cin phai
quan tdm. Cu thé 13 cic nhan hang mudn 4p dung
marketing ngudi dnh hudng thanh cong thl cin phai
tim Kiém dugc ngudn phit phu hop ( chiém 34%),
Thir hai 14 can phai thuc hién cAc hoat ddng quin Iy
ty sudt lgd nhudn muc tiéu tir viéc sir dung ngudi
anh huwémg {chiém 24%), viéc quin Iy hop dbng vi
qua trinh thanh todn minh bach ré rang, quin ly
thi gian 12 nhitng khé khiin tiép theo. Tir d6 thi
Nhém tic gid xin 48 xuit mét s6 ham y cho céc
doanh nghiép kinh doanh m§ phim cin phéi lwu ¢
khi xdy dung cdc chién dich st dung ngut®i dnh
hudmg xic tién cho san phim cia minh nhu sau: ¢
* Thi nhét, lwra chon Influencer phit hop vé&i doanh
nghiep d3c diém sin phim va 46i tirgng nhan tin."

" Pigu ndy 43 duoc rat nhigu nha khoa hoc cerng
minh ring c6 mé&i 1ién h@ rit mat thiét gitra dac diém
cia ngudi dnh hwdng téi sy chdp nhin mét nhin
hiéu, ¥ dinh mua, thai 46 d6i voi throng hiéu (
quang cdo bdi ngudi dnh hudng (Lei Wang& Jin
Hwa Lee, 2021; Xin Jean Lim etal, 2017) i

Nhu'ng ngudi anh hu’(‘mg tham gla vio lmh vue
my phim dwgc goi 13 ngudi sing tao sic {creator)
(Choi & Behm-Morawitz 2017; Dekavalla 2019).
Tuy vao mirc 4¢ séng tao trong ndi dung vé lam cla
cac nhém ngued Anh hwdng khac nhau ¢6 nhiing tic
ddng khéc nhau dén ngudi tiéu dung. Micro influ-
encers va nano influencer ¢6 dnh huéng nhidu hon
dén hanh vi mua hang clia ngudi tiéu dung tré tudi
va thii 49 vé thuong hiéu duoc quing cdo so véi
nhitng ngudi ndi ti€ng (Schouten et al. 2019;
Trivedi & Sama 2019). Tuy nhién, phat hién (Trivedi
2018) cho thily rdng nhirng beauty blogger trong
iinh vee my phidm cé dnh hudng dén ngudi tiéu
ding nhiBu hon nhitng nguti.ndi ti€ng (Choi &
Behm-Morawitz 2017; Dekavalla 2019). Vi, vay
trong théi gian téi, cAc doanh nghiép nén tap trung
vao nhém micro - influencer va nano -'Iinﬂuencer vi
sw kha ndng tic 46ng cac, sur thin thién, mirc 4 g’én
giti, khd néing tuong tic cla ho, day cing la mot can
nhic ma cic doanh nghiép ciin déy. -

Khl lu'a chon ngubn phét can dé y céc chi tidu:
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+ Reach - D6 phi: dwge do bing lwgng ngudi
ham mg, hrong ngwdi theo déi Influencer trén mang
xa hoi. Lwrong bao phii cang 16m thi mirc ¢ nhan biét
ve sdn pham cang ting.

+ Relevance - Sur lién quan, déi khi con dugc goi
la product relevant (Xin Jean Lim et.al, 2017) hodc
mdi lién hé gitra nhian hang va dic diém ngubn phat
(Giang Nam, Thdi dan, 2018): ddy duwgc xem 1a chi
56 dwoc do bang hinh dnh cd nhian ma Influencer dé
xiy dung théng qua quan diém séng, phong cach
sing tao ndi dung véi dic diém nhin khiu hoc cha
ngudi hdm md/ngudi theo dodi clia Influencer dé,
ciing vé&i hinh anh dinh vi cia nhan hang. Pidu nay
c6 nghfa khi lya chgn ngudn phét, cic nhdn hang cin
phai xem xét phong cach séng, hinh dnh dinh vi ca
nhén cla ngudén phat c¢6 thit sy pht hop khéng dé
tir @6 quyét dinh téi hidu qua cha chién dich

+ Resonance - Chi sé cong hwéng: didnh gid mirc
dd twomg tac, hwdéng ng clia ngwdi xem vii dang
ndi dung ma Influencer tac ra. Linh vwc nao cé
Resonance Score cang cao thi tinh hip din cang
ting. Pidu nay ciing twong dwong véi do hdp dan
ctta ngudn phat hoic cic yéu td lién quan dén chit
lwong thong tin ma ngwéi anh huwdng cung cip cho
khan gia ciia minh.

+ Sentiment - Chi s cdm xuc: Influencer cé thé
mang tai cdm gidc tifu cwe hoic tich cwc cho khach
hang muc tiéu cha nhin hang, tir d6 anh hwdng téi
tinh cAm danh cho thirong higu ciia nhém déi twgng
nay. Do vy, doanh nghiép nén han ché hop tic véi
nhitrng Influencer thwdng cé cac sw ¢6 dé gy tranh
cai hodc tai ti€ng.

Thit hai 14 sit dung ding nén ting mang xi hdi
phit hop véi d8i twong nhin tin va ding cic nén
tang ho tr¢ tim ki€ém va lién hé Influencer. Doanh
nghiép cdn x4c dinh ré6 diu 1a nén ting minh cin
phdi st dung khi tim kiém céc influencer, vi mdi
ngwdi dnh hudng sé ¢6 mit nén tdng trong tam
riéng vi dit diu 4n riéng. Bén canh d4, véi san
phdm my phim la sdn phim thién v& cam xic, 1lam
dep, do vy nén chon cac nén tdng cé kha ning hién
thi hinh anh t6t nhw instagram, facebook. Thuc té
hién nay, Tiktoker dang din xam chiém gi&i tré véi
41% ngudi dung co A6 tudi tir 16 tudi tré 1én. Chinh
vi vy nén sé lugng cic tiktoker dang ngay mét gia
ting, cic doanh nghiép ciing ¢6 thé cdn nhic dén
viéc tim ki€m céc chién dich marketing ngwdi dnh
hwéng qua nén tang ndy bén canh Instagram va
Facebook.

Ngodi ra, d€ lwa chon dwoc nhitng ngwdi anh
huéng cho nhan hang va khic phuc dwoc cac van dé
lién quan téi quan 1y hop ddng va quy trinh thanh
todn, Cac doanh nghiép cé thé lya chen sit dung rit
nhidu nén tang két ndi gifta doanh nghiép va cic
Influencer nhw Influencer Platform, Famus,
OnlInfluencer, 7Saturday hay Revu Viét nam ... véi
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rat nhiéu lgi ich nhw diy da thong tin vé cac
Influencer, cung cip cic cong cu dé€ ludn cip nhat vé
trang thai bai Post, xem dwoc hiéu qua realtime &
tang chi€n dich va tirng influencer, phén tich shu vé
phén hdi cta céng dong, c6 s lidu lwu triv gitp ich
cho viéc tra ciru va toi wu hod cho céc chién dich, chi
phi tiét kiém hon so v&i cich booking truyén théng
tir 20-50%.

Thir ba 13 tim cich dé t8i wu hoa viéc do lwdng
ROI trong céc chién dich influencer nhw x4y dung
cbng cu do lwong hiéu qud chién dich: link lién két,
ma khuyén mai v&i tén influencer, thiét 14p Event
goal trong Google Analytics gip doanh nghiép xédc
dinh c6 bao nhiéu khach hang di truy cip vao land-
ing page hodc clra hang trirc tuyén tir mét chién dich
Influencer.

Thit tw & doanh nghiép c4n trong trong néi dung
ma ngudi anh hwédng cé thé truyén dat. Theo (Giang
Nam, Thai dan, 2018) di khidng dinh rdng, chit
lwong bai post lién quan téi chit hrgng thong tin
dwoc st dung sé tac dong tdi mirc A6 tiép nhin clia
ngwdi str dung, ¥ kién ciia ho vé san pham dich vu ¢
tin cdy dwgc khéng. Nguoi tiéu diung sé bo qua cac
néi dung chi don thuin 1 quang cdo va khéng mang
lai théng tin hiru ich, do dé cin ddm bao sdn phim
truyén thdng cho ngwdi xem, triede hét 1a mang lai
gid tri tich cwe, lién quan dén bat ky van d2 nao
trong dori séng hang ngdy, nhw cach chim séc sire
khoe, sic dep, xay dung 18i s6ng xanh, suy nghi tich
Cuc,.... Sparkman va Richard (1982) da chirng minh
nguoi tiéu dung nghi ngd sy chan thanh trong y
dinh cia ngwdi ¢6 anh hwéng néi tiéng khi ho tin
rang ngwdi dnh hwdng chi gidi thiéu mot sn phim
nhat dinh cho mét phin thwdng vit chit. Do d4,
Doanh nghiép cling can cin nhic viéc str dung hinh
anh va théng diép quang cdo san phim duwgc long
ghép khéo léo trong qua trinh xem va khong chiém
qua nhiéu thi lwgng hay dién tich trinh chidu./.
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