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Bai viét chia sé kér qud nghién citu mitc dé dnh hudng ciia cdc nhdn 16 tde déng vao thi gide
(Visual Marketing) dén ¥ dinh mua hang thdi trang nhanh cia gic’ri tré thong qua viéc khdo
sdt 459 sinh vién dén tir cdc truong dai hoc tai Viét Nam. Két qud nghién citu cho thdy, cdc
nhdn t6- Ba; tri bdn hang; Tén thuong hiéu; HE rhong nhan dién tai diém bdn (POSM) ¢ dnh
hzto’ng dén Y dinh mua thoi trang nhanh cia sinh vién Viét Nam. Tix 36, mét 56 kién nghi dugc
dé xudt cho cdc doanh nghiép khai thdc Visual Marketing dé gia tdng ¥ dinh mua va sit dung
thdi trang nhanh cia sinh vién Viét Nam.

Tt khéa: marketing thi gidc, mua hing thoi trang nhanh, sinh vién Viét Nam

Summary

The article analyzes the influence of Visual Marketing factors on young people’s intention
of buying fast fashion through a survey of 459 Vietnamese college students. Research result
points out some determinants which are Visual merchandising; Brand name; Point of sale
materials (POSM). Based on this finding, a number of recommendations are proposed for
businesses to take advantage of Visual Marketing to increase Vietnamese students’ intention

of buying and using fast fashion.
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GI0I THIEU

Trong nhitng nim gan ddy, Viét Nam 13 mgt trong
nhitng quéc gia ¢6 téc do ting trudng kinh t€ cao
trén th€ gidgi. Cing véi xu huéng toan ciu héa, ngudi
tiéu dilng Viét Nam ciing chi tiéu manh tay hon cho
nganh hang thdi trang. Trong qud trinh mua sim,
cdm xtc chi ph8i manh mé dén lya chon clia ngudi
tiéu dung va (ng dung marketing tic déng vio giic
quan (Sensory Marketing) chinh 13 chién luge dugc
ngay cang nhié¢u doanh nghiép quan tim nhim thu
hiit khdch hing bing viéc tdc ddng vao 5 gidc quan
clia ngudi tiéu diing. Trong d6, marketing thi gidc
(Visual Marketing) 13 phuong thic dwde ita chudng
nhit, dic biét, véi linh vurc thdi trang, khi quan dié€m
clia ngudi tiéu ding phu thudc vao cdm nhén théng
qua thi gidc cia ho. Vi viy, d6i vdi cdc thudng hiéu
thdi trang nhanh, vai trd clia “Visual Marketing”
trong hoach dinh va x4y dyng chi€n lugc marketing
14 v6 ciing 1dn.

T e awa

' 1 '

------ , Trudng Bai hoc Kinh t&€ Quéc dan

Gidi tré, dic biét 13 sinh vién ludn
cip nhit nhitng xu hudng thdi trang
mdi, thay d6i va sdng tao d€ hinh thanh
phong céch riéng cho bin thin. Piéu
d6 khién cho cic thugng higu thdi trang
phdi lién tyc nghién cfu a€ thau hiéu va
phuc vy nhu cu ludn thay d8i ca nhém
d61 tugng nidy. V6i mic d6 tudng tdc
cao va kha ndng thich tng vdi cdc cdng
cu truyén thdng vi mang x3 hoi, ciing
nhu ciu thé€ hién ban than cao va mong
mudn khdm phé, trdi nghiém, kha niing
chi trd khdng cao, sinh vién trd thanh thi
trudng tiém ning cho cic doanh nghiép
thdi trang nhanh khai thdc dua trén viéc
tic d¢ng thdng qua cdc nhin t§ thude
Visual Marketing,

Nghién citu nay dugce thuc hién véi
muc tiéu do ludng tAim anh hudng ciia
cdc nhin t8 tic dong vao thi gidc tdi
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hanh vi mua thdi trang nhanh cla sinh
vién Viét Nam; tir d6, d& xudt mot s
khuy€&n nghi gifip cdc doanh nghiép thoi
trang nhanh thu hit sinh vién Viét Nam
dén véi thuong higu ctia minh,

TONG QUAN VA PHUONG PHAP
NGHIEN CUU

Cd 56 1y thuyét

Thai trang nhanh duge dinh nghia 1a
m6t md hinh kinh doanh cung cép cdc xu
huéng thdi trang méi nhat cling vdi viéc
ddp \ing nhanh chéng nhu ciu clia ngudi
tiéu diing v6i gid cd hgp 1y. M6 hinh kinh
doanh thdi trang nhanh mang lai ludng
gi6 mdi vao nginh céng nghiép dét may
toan ciu va thire t€ 12 hiu hét cdc cong ty
thdi trang nhanh vugt trdi hon so vdi céc
hang thdi trang dd chi ra sy thanh cong
va sifc thu hiit cia cdch ti€p cin nay (Jin
Su, Aihwa Chang, 2017).

Vahidreza Mirabi va cOng sy (2015)
cho riing, c6 5 nhén 6 tdic dong dén §
dinh mua ciia ngudi tiéu diing, gdm: Tén
thuong hiéu; Chat lugng ciia sdn phim;
Bao gé6i sdn phim; Gid cd; Quing céo vé
s&n phim. Trong d6, c6 2 nhan 1§ thude
Visual Marketing 1A Tén thuong hi€u va
Bao géi clia sdn pham.

Nghién cife cia Han Gia Vuong va
Minh Tan Nguyen (2018) cho két qua vé
cdc nhén 8 ¢6 4nh hudng dén ¥ dinh mua
hang thdi trang nhanh gém 7 nhin t8; Gid
cdm nhin; Chat lwgng cdm nhin; Nhin
thitc vé thuong hiéu; Nhin thitc vé& thai
trang; Gid trj mua sim Hedonic; Khéng
khi tai clta hing; Xuc ti€n béan. Trong d6,
nhin t§ dnh hudng 16n nhit dén y dinh
mua hing d6i véi cdc sdn phim thdi trang
nhanh 13: Nhin thic vé thi trang; Xic
ti€n bdn va Khong khi tai clra hang.

Gia thuyét va méd hinh nghién ciu

Theo nghién citu cha Nicholas H. Lurie
va Mason (2007), nhin thifc truc quan va
théng tin thu dugc qua thi gidc ludn 1A
mot nhin t§ trong viéc ra quyét dinh va
tao dung nén sy hai ldong cia khich hang.
Michel Wedel-Rk Peters (2007) sau khi
tng quan rit nhi€v nghién citu di két
luén ring, nhin t& quan trong cdu thanh
nén Visual Marketing 13 thi&t k&€ thuc cla
hinh 4nh dugc truyén thong (logo, bao géi,
thiét k& qung cdo...) vd gin diy nhit c6
thém thi€t k& hé théng nhan dién online
cia thudng hiéu (page, website...).

Trong nghién cifu ndy, cdc nhin &
cdu thanh Visual Marketing dugc nhém
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tac gid dé cip dén bao gdm: B4 nhin dién thuong hiéu;
Bai tri bdn hiang. Trong dé:

B§ nhin dién thuong hiéu. Theo Barnett, Jermier
vd Lafferty (2006), B6 nhén dién thuong hiéu 1a dic
diém cot 16t cda throng hiéu va né xdc dinh thudng
hiéu d6 trén thi trudng. Con Balmer va Greyser (2006)
cho riing, B4 nhan dién thudng hiéu 12 mdt nhén (8 ciu
thinh bén trong, thudng dugc thiét k€ rude khi thirong
hiéu ra mit vdi cdng chiing va duge quin 1y bdi ban
quan tri thuong hiéu trong cdng ty. Nhém nghién ciu
b& nhin dién thuong hiéu trén 5 phudng dién: Logo
clia thuong hiéu; Tén thudng hi¢u; Thiét k& bao géi
sdn phadm va Hé thdng nhén dién trén internet.

Logo ciia thuong hiéu 13 mot nhin t6 v6 cling quan
trong (Henderson va Cote, 1998), vi chiing dudc coi 12
diu hiéu nhin dang thuong higu ndi bat nhit va cé 4nh
hudng dang k€ d&€n nhin thitc, finh cdm va théi do déi
vdi thudng hiéu (Jiang va cdng sit, 2016). Tir d6, nhém
nghién cttu dé xuit gia thuyét:

Hla: Logo clia thuong higu c6 dnh hidng truc tép
dén Y dinh mua thdi trang nhanh c(ia sinh vién Viét Nam.

Tén thuong hiéu nén hip din, truyén di duge gia e
thurgng hidu va ddp ¢ng duge nhu ciu cfia thi trudng.
Sau clng, tén thudng hi€éu nén mang nhiing y nghia,
£0i ra nhitng lién tudng va hinh dnh thwdng hiéu dé,
viéc Iwa chon tén thuwong hiéu phit hop rit quan trong
trong viéc xdy dung nhédn dién thuong hiéu (Lerman
va Garbarino, 2002). Tit &6, nhém nghién cltu d€ xuat
gia thuyét:

HIb: Tén thuong higu ¢6 dnh hudng trie ti€p dén
Y dinh mua thi trang nhanh cha sinh vién Viét Nam.,

Bao gdi 13 hinh thic ti€p xiic diu tién clia ngudi tiéu
diing d€n thuong hidu va 13 mot trong nhitng nhén 8
anh hudng dén ¢ dinh mua (Magnier va Crié, 2015).
Khéng chi viy, bao g6éi con phan 4nh sin phdm v thé
hién duge dinh vi thuong hién (HellstrOm va Nilsson,
2011). Tit 6, nhém nghién cttu dé xuit gid thuyét:

HlIc: Thi€t k& bao g6i ¢6 dnh hudng tryc ti€p dén
Y dinh mua thdi trang nhanh clia sinh vién Viét Nam.

Hé théng nhdn dién trén internet. Hién nay, ngudi
diing ngay cing c6 xu hu6ng chon lya vd mua sim
online, do viy, hé thdng nhin dién trén internet cling
di dugc nhiéu thuong hiéu quan tim hon. Hé thong
nhan dién trén internet thudng bao gdm cdc nhén t0,
nhit: giao dién website, thiét k& fanpage... hay tdt cd
nhitng gi trén internet 1am ngudi ding xdc dinh dugc
mot thuong hiéu. Thong qua cdc trang website clia mot
cOng ty, c6 thé xdc dinh mdt bd nhin dién manh mé va
chat lugng (Madhavaram, Sreedhar; Badrinarayanan,
Vishag; McDonald, Robert E, 2005).. Tir d6, nhom
nghién ciu dé xudt gia thuyét:

Hid: Hé thoéng nhin dién trén Internet ¢6 dnh
hudng truc ti€p d&n Y dinh mua thdi trang nhanh cla
sinh vién Viét Nam.

Bai tri ban hang (Visual Merchandising). Theo
Mehta va Chugan (2013), Bai tri bdn hang 14 hoat
d6ng phan loai hing dé sip x&p hang hda vao diing vi
trf, d€ khéch hang d& dang ti€p cin vio diing thdi diém
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BANG 1: KET QUA KIEM D|NH D0 TIN CAY THANG PO

S& | nH¢ st |
s i hang| Cronhack' ne i
Writng nhé nhit

1 [Logo cla thwong higu (Logo) 5 0.752 0.38
2 |Tén thurang hidu (Ten) 6 0.715 0359
3 |Thiél k€ bao g6i (TK} 5 0.826 0.534
4 :{P%gﬂn)g ohin dién 131 di€m bin POSM 3 0.747 0.504
5 |Hé thdng nhdn dién trén imemet (NDTI) 3 0.697 0.417
6 [Anh séing 1i cra hang (AS) 3 0.798 0.585
7 [Caeh irnung by sdn phim (TrungBay) 4 0.833 0.638
& [Trang trf 19i cita haing (TrangTri) 5 0.841 0.610
9 |¥ dinh mua (YDM) 4 0.797 0.581

Ngudn: Mghién cife cua nhém tée gld, 2021

trong qué trinh mua, nhim muc dich dnh hudng d€n
vigc mua coa ngudi tiGu diing. Muc ti¢u ¢ia bai tri bin
hiing 13 t6i da héa hi¢u qui bling cdch tao ra mbt mbi
rudng mua sim, t8 chiic hiGu qua hang héa trong cira
hang v khic biét héa céc thuong higu 4€ doanh s6 bsn
hing ting [€n (Kim, 2013). Khdch hing ngy cAng khé
tinh hdn va it trung thinh hon, do 46 bii trf bidn hang
cang nén dugce st dung &€ khai diy nghién ctu, tao §
dinh va hinh &ng (Damminga, Wu va Johnson, 2012).

Theo Hussain vd cfng sy {20135), 4nh séng, cdch
trung by sdn phim va trang tri ¢6 dnh hudng tich cuc
dén ¥ dinh mua cla ngudi ti¢u ding. Trong d6, 4nh
sing 13 m6t nhidn 6 rit quan trong quyé&l dinh d&n
mdi trudng, bdi mét ciin phdng tudi sdng s¢ kich thich
hon nhitng ciin phdng thi€u 4nh sdng. Bén canh d6,
nghién cifu cta Ann Marie Fiore, Xinlu Yah, Eunah
Yoh (2000) cho rling, céch trung bay sdn phim 13 trinh
by vi sfp x&p cdc sdn phdm, hing héa hgp 1§ & mdt
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hoic nhi€u khu viyc nhit dinh, tir d8 1Am
nBi bat (cdc) sdn phim vd tao ra dnh
hudng tich cye dén phdn tng cda ngudi
tiu ding. Sau khi téng quan nhiu céng
trinh nghién ctu trudc 46, Cant va Hefer
(2012) chira rAng, trang tri gia ting nhin
thirc cha ngudi tiéu diing v& hinh dnh va
d4c di€m cha cira hang, tir 46 x&c dinh ¢
dinh mua hang d6i v6i cdc sdn pham thai
trang. T d6. nhém nghién ciu 4é xuft
céc gid thuyét:

H2a: Anh sing tai ctfa hang c6 dnh
hudng tnye ti€p d€n Y dinh mua hing
thdi trang nhanh clia sinh vién Viét Nam,

H2b: Céich trung by sdn pham ¢6 dnh
hudng tnre ti€p d€n Y dinh mua hang
thdi trang nhanh cla sinh vién Vi¢t Nam,

H2c: Trang tri tai cifa hang ¢6 dnh
hudng trfe ti€p d€n Y dinh mua hing
thdi trang nhanh cda sinh vién Viét Nam,

Bén canh d6, trong qud trinh phdng
vin nh6ém nghién cifu khai thdc duge §
dinh mua hing thdi trang nhanh cia sinh
vién Viét Nam cdn bj dnh hudng ddng
k& bdi hé théng nhin dién tai diém bin
(POSM) ciia céic thuong hiéu thdi trang
nhanh - mét nhén t8 thudc bd nhiin di¢n
thuong hiéu. C4c nhin (8 dwge nhic dén
thudc bién s6 ¢6 the k€ dén 12 cdc banner
tai di€m bén, cic bién quing cdo khuyén
mii (wobbler, dangler) vd poster ciia
thuong hi¢u. Dya trén kGt qud nghién
clu dinh tinh, nhém t4c gid ti€n hanh
hi¢u chinh, xiy ding gid thuy€t v thang
do cho bién s6 méi 12 H¢ théng nhén di¢n
12i difm ban (POSM) vi dua bi€n s6 vio
m6 hinh nghién ctfu méi. Gid thuyt Hle
duge phat bidu:

Hle: He théng nhin dién tai di€m bén
¢6 dnh hudng wyc tiép dén Y dinh mua
thdi trang nhanh cda sinh vién Viét Nam.

Dua trén céc nghién cifu 6 lién quan.
nhém tdc gid d& xuit mé hinh nghién ctiu
nhu Hinh 1.

Phwong phép nghién cdu

V6i phuong phép chon miu thufn
tién, v6i t8ng thé nghién cdu 13 nhitng
khich hang trong nudc d3 v dang trii
nghi¢m, sif dung c4c sin pham thdi trang
nhanh, bing héi dudc gifi qua cic fanpage
cdc trudng dai hoc & HA Noi, TP. H6 Chi
Minh, B Ning, noi c6 sy xuit hién cia
cdc thuong hi€u thdi trang nhanh. Thng
tin dugce thu thip trong khodng thdi gian
tir thing 9/2021 dén thdng 12/2021. Miu
khdo s4t v6i quy mdé miu 500 duge thuc
hién, sau rd soft, c6 459 phiu khdo sdt
c6 gi tri cho phin tich. Phin mém SPSS
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duge st dung d€ khai théc dif liéu (Bai
viét sit dung cdch viét 56 thdp phéin theo
chudin quéc 1&).

KET QUA NGHIEN cUU

Kifm dinh d§ tin c4y thang do

K&t gqui ki€ém dinh Cronbach’s Alpha
(Bang 1) cho thay, tdi ca cdc ti€u chi do
ludng bién s6 déu dat tiéu chufn vé 4o
tin ciy (v6i chi s6 Cronbach’s Alpha >
0.6). Hau hét cdc tiéu chi do ludng aéu
¢6 chi s6 Cronbach’s Alpha = 0.7, ching
t8 thang do dugc s dung t6t, d6ng gép
viio viéc do ludng bién s6. HE s6 trang
quan bi€n 18ng (Corrected ltem - Total
Correlation) déu trén mifc tiéu chuiin
(= 0.3). Do viiy, tit cd thang do déu dal
difun kién vA khéng c6 thang do ndo bj
loai bd sau qué trinh ki€m dinh d§ tin
¢y cia thang do.

Phén tich nhéin 6 khdm phd (EFA)

Nhim it gon tdp hgp gdm nhiéu tiéu
chi do hrdng cda nhém thinh mdt tip hgp
bi€n nhd hon, nhung vin dién dat duge
dly di v nghia cda nhém bi€n quan sAt
ban diu, nhém di thyc hién phan tich
EFA. Phiin tich EFA cho 8 bién doc 13p
vA 1 bi€n phuy thudc cho ra két qua, nhu:
Kiém dinh KMO va Bartlett = 0.928, nim
trong khodng cho phép tit 0.5-1.0. Bén
canh d6, sau khi thuc hién loai bi€n xfu.
bi€n d6c 1ip “Hé thong nhin di¢n wén
internet™ 43 bi loai bd. Bdng thoi, gp 3
bi¢n 12: “Anh sdng tai clra hang”, “C4ch
trung by sdn phdm™ vi “Trang tri tai cl¥a
hang " thanh mot bién m&i mang tén “Bat
tri bAn hiang ™ do cic bi€n trén déu héi tu
vio cing m{t nhén t6 khdm ph4. Sau khi
loai bién khong phd hgp va gbp bicn, md
hinh con lai 32 bi€n quan s4t hdi ty vio 6
nhéin t& c6 gif tri Eigenvalue 16n hon | v
gidi thich dugc 59,378% sy bién thién ciia
dit li¢u (Bang 2).

Qua phin tich EFA, nhém xfy dyng
duge gid thuy€t H2 mdi va loai bd gid
thuy6t Hld. M6 hinh nghién cifu cudi
ciing nhu Hinh 2.

H2: BAi tri bAn  hing (Visual
Merchandising) ¢6 dnh hudng trfc tiép
d€n Y dinh mua thdi trang nhanh cla
sinh vién Vi¢t Nam.

Phéin tich twdng quan Pearson

K&t qui phiin tich wong quan (Bdng
3) cho thiy, mifc ¥ nghia ctia cdc hé s6
déu rdt nhd (Sig. = 0 < 0.05), nén 1
¢3 cdc hé s6 twang quan déu ¢6 § nghia
théng ké va phit hgp d4€ dua vio phin
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BANG 2: KET QUA PHAN TICH EFA

" Nhin t§

2
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Trzmgl'ri2
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0.675
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0.671
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0.668

TrangTril

0.636

TrungBav4

0.632

TrungBay2

0.607

TrungBay!

0.601

TrangTri5

0.598

TK3

0.680

TK2

0.676

TK1

0.635

TKS

0.606

TK4

0.541

Logod

0.732

Logod

0.687

Logo2

0.630

Logo3

0.646

YDMI1

0.740

YDM3

0.736

YDM2

0.735

YDM4

0.730

Tend

0.771

Tend

0.609

Tend

0.591

Tenb

{1.550

POSMI

0.780

POSM?2

0.720

POSM3

0.589

HINH 2: M3 HINH NGHIEN Clu cud1 CANG
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Mgudn: Mghi#n cifu cda nhém téc gis, 2021

tich hoi quy. Ngodi ra, cdc cip bi€n déu c6 sy trong
quan tuy€n tinh & mdc tin cdy d€n 99% (ludng (tng
v8i mifc ¥ nghia 1% = 0.01). Do viy, ¢6 th¢ k€t ludn,
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BANG 3: KET QUA PHAN TiCH TUONG QUAN PEARSON

VM | Ten [POSM| YDM | TK | Logo |
Pearson L1l 03287 0514 0436 0.665"| 0.561"
VM Sig. a | o000 0000 0000 0.000] 0000
N 459  459|  459] 459  4s9] 459
Pearson | 0.328" 1| 03627 0395 04317 0.410™
Ten Sig. 0.000 0.000( 0000 0.000| 0.000
N 459  as9| as9| 459 459 459
Pearson 0.514"] 0,362 Il 0.3997| 0468 0.386™
POSM [Sig. 0.000| 0.000 0,000 0.000 0.000
N as9| 459 as9| as9| 459 459
Pearson | 0.436™| 0.395" 0.399" 1| 03327 0.251"
YDM  [Sig. 0.000 0.000( 0.000 0.000| 0.000
N as0f 459}  459]  as9] 459 450
Pearson | 0.665"| 0.431"| 0.468"] 0.332" 1| 0.593"
TK Sig. 0.000] 0000 0000 0.000 0.000
N 459] 459  439]  as9] 459 459
Pearson | 0.561*| 0.410"| 0.386"| 0.251*| 0.593" 1

Logo |Sig. 0.000] 0.000 0.000] o0.000] 0.000
N as59]  459]  459]  4sol 459 459

BANG 4: KET QUA PHAN TiCcH H&! QuY TUYEN TINH LAN 2

"H 56 hbi quy |HE s6 héi quy Théng ké
chua chufn héa | chufn héa da cOnp tuven
M0 hinh e T[St f g
ai 5 c
B _chufin Beta dbng ¢ VIF
(thg 56)|0.927 0.194 4,775] 0,000
{ M 0.292 0.052 0.267|5.664|0.000 0.712]1.404
Ten 0.238 0.042 0.244(5.643(0.000] 0.842|1.188
POSM 0.171 0.047 0.174/3.644(0.000] 0.694]1.441

MNgudn: Nghl&n cifu cda nhom tae gid, 2021

tdt ¢a nhitng bi€n ddc 14p déu c6 mbi twang quan vdi
bi¢n phu thudc va khéng cé hién tugng da chng tuyén
xdy ra. I8
Phén tich hbi quy
K&t qud phin tich hdi quy tuyén tinh 1An 1 cho
thdy, 3 bi€n Tén thuong hiéu, Hé théng nhin dién
tai diém bén' (POSM) va BAi tri bén hﬂng (Vlsual
Merchandising) ¢6 h¢ s6 hdi quy chua chufin héa lin
lurgt 12 0.360, 0.268, 0.181. thda miin hé s8 Sig. < 0.05.
DGi v6i 2 bifn doc 13p 13 Logo thudng hiGu va Thict
k&€ bao g6i, hé s6 Sig. > 0.05. nén vai cd miu tya chon,
chua thé k€t ludn duge mdi quan hé gilta 2 bi€n s§ ndy
vi bi€n phy thude. V1 vily, gid thuyét Hla va Hle bi
loai bé. V6i 3 bi€n s6 dugce lva chon. nhém thyc hién
phﬁn tich hdi quy tuy&n tinh lan 2.
ud phiin tich hdi quy 14n 2 (Bing 4) cho thdy,
hé s6 hgl quy chufin héa Hn lugt c6 két qua 12 0.267,
0.244, 0.174, h¢ s6 Sig. < 0.05. H¢ s6 VIF cla cdc bicn
s6 dtu < 10, k&t hgp v8i @6i chi€u & bing phin tich
tuong quan chitng té md hinh khong xay ra hién tugng
da cbng tuy€n. Céc hé s hbi quy clia 3 bi€n dbc 14p
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duge lua chon déu mang diu (4), thé
hién md&i quan hé thufn chifu cda 3 bién
6 46 d6i v6i bi€n phu thufe.

KET LUAN VA KIEN NGH] GIAI PHAP

Két lugn

K&t qud nghién cifu cho thiy, khi
niio ngudi L€p xuc v8i nhitng hinh inh
mang tinh théng tin ddng bo vi lip di
13p 1ai nhiéu 1an, ho s& ¢6 xu huéng lyu
git vd hinh dung lai ching khi dugc
nhfc nhd. P6i khi, chifn luge thwong
hiéu vd k&€ hoach truyén théng khéng
phdi méi quan tim hdng diu cda khdch
hing. nhung ho s& ghi nhd théng qua
nhifng twong t4¢ va di€m cham cla ho
v6i thuong hiGu. P8I v6i cdc thuong
hiéu thdti trang nhanh, viéc s3 hitu nhitng
chi€n luge Visual Marketing hgp 1§ 12
budc ti€n vO cling quan trong trong vigc
thu hiit khdch hing va tao dyng ddu in
ri€ng cho thudng higu.

Nghién cifu cé ¥ nghia trong vigc chi
ra dnh hudng ca Visual Marketing dén
¢ dinh moa ca gidi tré n6i chung va sinh
vién Viét Nam d6i v8i ngdnh thdi trang
nhanh, Trong d6, Tén thuong hifu; HE
th@ng nhin dién tai di€m ban; Bai trf bén
hang ¢6 Anh hu'(’mg d&n Y dinh mua hang
thdi trang nhanh cda sinh vién Vi§t Nam.
Céc nhin 16 rén déu c6 dnh hudng tnse
ti€p d€n ¥ dinh mua; trong d6, nhin 16
Bai tri bdn hang (Visual merchandising)
¢6 inh hudng manh nhit, sau d6 13 Hé
théng nhin di¢n tai di€m bsn (POSM)
vA Tén thudng higu. Cic nhin 16: Logo
clia thuong hi€u; Thi€t k€ bao géi va HE
théng nhin dién trén internet duge két
lufin 13 chua th€ ddnh gid mbi quan hé
v6i Y dinh mua dva trén quy mé miu
dugc lya chon.

MGt s6 gidi phdp

Dua trén két qui nghién ciu, nhém
tic gid 4é xudt mdt s6 gidi phdp gép
phin thic diy ¥ dinh mua hang clia sinh
vién Viét Nam d6i v6i nganh hang thdi
trang nhanh. Cu th€ IA:

Mgt la, cdc thuong higu thdi trang
nhanh cin chi trong viéc xdy dung tén
thuong hiéu. Sinh vién Viét Nam thu'dng
bi thu hidt bdi nhitng tén thugng hi¢u d
doc, in tugng, tao dwge khd nang lién
ttdng 161. Vi viy, cdc thudng hiéu thdi
trang nhanh mdi ¢6 y dinh gia nhip th
trudng c6 thé 4p dung nhitng ¥ tudng trén
v& tén thudng higu d€ thu hit tép Khich
hang sinh vién Vi¢t Nam.

Kinh tf v Dy hfo



Hai la, cic thuong hiéu thdi trang
nhanh cdn chi trong phét trién hé théng
nhin dién tai diém bdn v6i banner,
standee... mdt cdch ddc ddo va thu hiit.
Ho c6 thé sif dung codng nghé hién dai
4p dung vio hé théng nhin dién tai diém
bdn, gidp gia ting sy chi ¥ cia khdch
hing tré, dic biét 1a d6i tugng sinh vién
- tép khdch hing c6 dd phén ting cao ddi
vdi khia canh tryc quan.

Ba la, cdc thudng hi€u thdi trang
nhanh tai Viét Nam cin tip trung xdy

—__TALLIEUTHAMXKHAO

dung chi€n luge nhim khai thac triét &€ nhin t6 Bai
tri ban hang trong viéc thu hit khdch hang. Ho nén
thi€t k& dan 4nh sdng tai cifa hing v6i miu sic, mifc
dé sdng d& chiu v6i mit ngudi ding. Anh sing cén
duge thi€t k&€ phy hop vdi ¥ tudng sin phim cda
thuong hiéu. Trang tri tai cifa hang cin dugc thi€t
k€ vdi mau sdc hai hoa va ddng bd véi nhau tit bén
ngodi vao bén trong gitdp thu hiit khdch hing budc
vdo cia hing va gii ho & lai 1du hon. Sdn phim
trung bay tai cita hiang ciing cin dugc sip xép mét
cdch hgp 1§ &€ tao sy thudn tién va hip din dén
khdch hang.Od
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