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VEU TO TAC DONG DEN V DINH QUAY LAI DIA DIEM 
• • • • ., ,, .... ., ,, ' ..., 

DU LICH CUA KHACH NOi DIA: KHAO SAT TAI TP. DA NANG 
• • • • 

VO TH! THANH THU'<JNG 

Hi~n nay, dfch V!J du lfch van Iii m9t trong nh{tng linh ~c gop ph6n t{lo nen tang trulmg cho cac 
nen kinh tt. Vi~c thtlu hie'u nhu cau khtich hiing, thod miin tlll<f< stf hiii long cua h~ Iii m9t trong 
nh{tng yeu to' c<I bOn mang lf!i /<fl ich lou diii cho doanh nghi~p. fJOi vUi linh vtf c dfch V{J du lfch, vi~c 
hieu illl<fC nhii'ng nhdn to ttic il9ng ilen y ilf nh quay lf!i ctia khach hiing Iii nen tang gitip thod man 
stf hiii long ctia h{J. Tren c<I sl! do, tac gid tien himh ltfa ch9n fJii Nang lam tffa diem khdo sat ve y 
ilf nh quay lf!i cua khach du /fch n9i df a. Qua (f(J, t1tia ra giai phap gi6p ctic doanh nghi~p nam bdt 
nhu CQU CUa khach hang, gia tiing niing /tf C Cf!nh tranh. 

T{f khoa: fJfa rliem du /jch, y rlfnh quay /qi, w Mi long, doanh nghi~p, nang /ti< cqnh tranh 

FACTORS AFFECTING THE INTENTION TO RETURN TO THE 
TOURIST DESTINATIONS OF DOMESTIC TOURISTS: SURVEY 
IN DANANG CITY 

Vo Thi Thanh Thuong 

Currently, tourism service is still a field that 
contributes to economic growth. Understanding 
customer needs, satisft;ing their satisfaction is one 
of the basic factors that bring long-term benefits 
to businesses. In the tourism service sector, 
understanding the factors affecting the return of 
customers is the foundation for their satisfaction. On 
that basis, the author selected Da Nang as a survey 
site about the intention of domestic tourists to return. 
Thereby, offering solutions to help businesses grasp 
the needs of customers, increase competitiveness. 

Keywords: Tourist location, intention to return, sarisfaaion, 
business, competitiveness 
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Cd sl:l ly thuyet va mo hlnh nghien cliu 

Theo To chuc Du ijch The gi6'i -UNWTO (2007): 

Diem cten du ijch fa mot khong gian v~t chat nai ma 

khach du l..ich hru trU l~i. N6 bao gom cac san pham du 

4ch va CaC nguon h,rc du lich Can thiet de phl,IC V\( du 

k.hach 6 do it nhat mot ngay. Diem den du 4ch c6 bien 

gi6i v~t chat va hanh chlnh, c6 hlnh anh va dm;rc nh~ 
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thuc. Diem den c6 the c6 nhilng quy mo khac nhau va 

c6 sv ket hqp a'.ta nhieu ben lien quan. 

Nghien ruu a'.ta Tran Thi Ai Cam (2011) tiln hieu 

moi quan h~ giua thu9c tinh cUa hlnh anh diem den, 

tlm kiem Sl,f da d~g, St,t hru long Clla du k.hach Va lOng 

trung tharm cling nhu y dj.nh quay l~ va gi6i thi~u diem 

den cho nhilng khach du lich khac. Nghien cU:u chi ra 

rkg, chat luQ'ng cam nh~ va tlm kiem w khac bWt c6 y 
nghia Va tich C\fC lien quan den S\f hru long, tuoi tac cUa 

I du khach du'Q'C nMn dj.nh la c6 anh huong tieu qrc den 

Sl,I' hai long va y ·di.nh quay tra IQ.i, va cuoi cling 51,f hill 

long Ia nhan tfi rat coy nghla va tich a;rc lien quan den y 
di.nh ae xem xet l<;U va gi6i thi~u diem den a'.ta du khach. 

Hu)rnh Nh~t Phuong va Nguyful Thu)' An (2017) 

ding da nghien CU'l.l cac yeu to tac d()ng deny dinh quay 

l<i!i ctia khach du lich t<;U TP. C'an Th.a. Nghien a.ru chi ra 

dugc yeu to a.oh hu6ng deny di.nh quay l<i!i du lich cila du 

k.hach, moi quan h~ tY l~ thu~n giua thai. d9 va yeu to ca 

so v$t dtat t<;ll diem aen v6i )' dinh quay l<i!i cua du khach. 

Nghien ct.lu ci'.1a Bahram Ranjbarian va Javad 

Khazaei Pool (2015) xem xet moi quan M giua gia hi 
cam nh~n Va chat h.n;mg cam nh~n den S\I' hai JOng 

va )1 djnh quay l~i TP. Nowshahr. Ket qua cho thay, 

nh~ thuc cam nh~ va chat lm;mg cam nh~n cUa du 

khach anh hu6ng den S(,f hai long cUa he;> Va day ciing 

la nhilng nhan to CO tac dong tich Cl,l'C den y dinh quay 

l~i th.anh phO nay. 

Nghien cU:u d1a Chhavi. Joynathsi.ng (2010) nh~m tlm 

hieu y di.nh harm vi a'.ta khach du lich chau A.u ve y di.nh 

chQn Mauritius la diem den ky nghi cua hQ. Mo hlnh SU 

di,mg ly thuyet ve harm vi dl,l' dinh, ly thuyet ve d9ng co 

keo va dong ca day dugc chQn lam ca so ly thuyet cUa 
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Ngu6n: ffk git! di xuar 

nghien c:Uu. Ket qua thu dm;1c w nhfmg khach du lich 
dU'<;YC dieu tra cho phep kiem tra CclC gia thuyet dtrQ'C de 
xuat trong nghien ruu. Tac gia da su d\Ulg phan tich hoi 
quy da bien de kiem tra cac gia thuyet va ket qua nghien 
ruu cho thay ton te;ti moi quan M gifra cac bien dlfQ'C 
dieu tra va y dinh quay li;li. 

Dva vao CO' so ly thuyet neu tren, tac gia xiiy di.mg 
mo hlnh nghien ruu cac yeu to anh huemg den y dinh 
quay tro l~ dja diem du lich cua khach du lich nQi d~a, 
khao ruu tren dia ban TP. Da Ning nghien a'.ru nhu mo 
hinh de xuat. 

Phuang phap nghien cw 

Cac bien quan sat c:Ua nghien a'.ru nay can darn bao 
kich thu&c m~u toi thieu fa 35*5=175. De tang tinh d~i 

di~n, tac gia tien hanh phat 280 mau, tuy nhien chi thu 
ve 260 m~u hc;rp l~. DU lieu duc;rc thu tha.p thong qua 
hinh thuc ph6ng van trvc tiep. Nh6m tac gia da gfri 
di 260 bang cau h6i cho cac doi tu'Qng la cac ca nhan 6 

nhieu d9 tuoi va nganh nghe khach nhau tham gia du 

ltch t~i Da Nfu1g trong giai do~ nghien ruu. 
Phm:mg prap nghien ruu dinh tfnh: Thong qua h~t 

dong t:l::tao lu~ chuyen gia, thu th~p y kien c:Ua cac ca nhan 
nhkt xay d1,1ng thang do, cling nhll' trq giup cho cac phan 
tich dinh tinh lien quan den m1,1c tieu nghien a'.ru. 

Phuong phap nghien a'.ru djnh lu9ng: Duc;rc di.Jng de" 
danh gia muc d9 anh hu6ng ctia cac nhan to den quyet 
dinh lt,ra ch<;>n nha thau xay di.mg, thong qua prat phieu 
khao sat va str dv:ng phan mem SPSS de tien hanh phan 
tich du li~u. 

Ket qua nghien cU'u 

Phan tich Crobach's Alpha 

Theo Nunnally (1978), Peterson (1994), thang do 
dU'Q'C danh gia chap nh~ va tot doi h6i hai dieu ki~n: 
He s0 Cronbach's Alpha c:Ua tong the> 0,6; He s5 tuong 

... 

quan tong bien (Corrected Item-Total Correlation)> 0,3. 

Di,ra tren nen tang ly thuyet, tac gia tien ha.AA xU- ly 
so li~u thong qua SPSS va h,l'a ch9n nhung bien dam bao 
yeu cau de dtra vao phan tfch tiep theo. 

Phan tich EFA 

Dieu ki~n de phan tich nhan to kharn pha ia pmu 
th6a man cac }'fo cau: H~ so tai nhan to (Factor loading) 
> 0,5; H~ s0 KMO di;lt 0.5 s KMO s 1; Kiem dinh Bartlett 
c6 }' nghla thong ke Sig. < 0,05; Phan tram phuong sai 
toan b9 (Percentage of variance) > 50%. Ket qua ch<;ly 
EFA ian cuoi nhtr sau: 

Ket qua phan tich nhan to khcim phcl cho cac thang 
do (bien d<)c l~p) C1,1 the nhu sau: Ket qua thong ke muc 
y nghia sig = 0,000 va h~ so KMO == 0,806, do v~y cac 
bien quan sat c6 tuong quan v&i. nhau xet tr@n phi;lm vi 

tong the nen ket qua EFA la phU hO'P v&i du Mu nghien 
ruu. cac bien quan sat c6 tr9ng so nhan to d~t yeu cau 
(l&n hon 0,5). 

Nhu· va.y, ket qua phan tkh nhan to ian cuoi tMhien 
khong CO S\l XclO trQn bien trong qua trinh phan tfch, 22 

bien quan sat dLf\)C SU d1,mg de' tien hanh phan tich hoi 
quy xem xet moi quan he gifra cac nhan to doi v&i. bien 
ph1,1 thu<)c la y djnh quay l;;ii dia diem du ijch. 

Phan tfch h6i quy 

Phan tich hoi quy tuyen tinh se giup biet d1.t<;1c tac 
dong cua cac bien d(k Ia,p len bien ph1,1 thu(>c, ding nhu 
mvc dQ tac dong c:Ua rung bien. Qua qua trinh phan 
tich, thu ve ket qua nhu sau: H~ so xac dinh hieu chinh 
R2 hi~u chinh Ia 0.699, dieu nay cho thay moi quan he 

gifra bien dQC la.p VOl bien ph1,1 thUQC cO y ngrua, Cl,I the' 
la cac bien doc 1a.p trong mo hlnh hoi quy g6p phan giai 
thlch 69,9% sv khac bi~t c:Ua quyet dinh chon thau ciia 
khach hang. 

Trong ket qua tren, neu sig. <= 0,05 tuang duong v6i 
do tin ca.y 95% va I t I > 2 thl nhan to do duqc chap nMn, 
c6 nghla la n6 co sl,l' tac d<)ng den y dinh quay le;U dja 
diem du lich (YDQL). Ben qmh do, kiem dj.nh khac ve 
mu·c d9 phu hqp ctia mo hinh nhu kiem dinh da c(>ng 
tuyen VIF cho ket qua dao dong trong khoang 1.064 Mn 
1.162, cac nha nghien a'.ru cho rfuig, gia trj VIF l&n hon 
10 m6i co hi~n tuong da cong tuyen xay ra, nhu· va.y 
khong c6 hien tugng da cong tuyen xay ra doi vOi mo 

"' Gia tr! Sig 
' 

0.000 

0.5 < 0.806< 1 

0.00 < o.os 
Ngu0n: Tac gid 10ng /llfp 
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Model 

(Consta 
nt) 

GC 

srr 
CLDV 

AT 

MK 

Coeffic ient s• 

Un$ta.odardiz.ed 
Coefficients 

Standurdiz.c 
d 
Coefficient~ 

B Std. Error Beta 

.5 06 .241 

.-062 .0 31 - .070 

. 185 .035 . 188 

.664 .03 1 .770 

.102 .033 . 1 1 s 

.Ill .0 36 .114 

T.O -.059 .031 -.0 67 

a. Dependent Variable: 
YDQL 

hlnh dang nghien rou. 

Sig. 

2.097 .037 

1.956 .0 52 

5.270 .000 

21.39 .000 9 

3 . 11 4 .002 

3.063 .002 

- l.900 .0 5 9 

Ket qua rua m6 hinh nghien CUu duqc the hi.~u qua 

phuong trinh sau: 
YDQ.l.= 0.188*STT +0.770*CLOV + 0.115*AT +0.114*MK 

Sau khi phan tich mo hlnh hoi quy, co the tha'y chi 

c6 4 nhan Ia c6 tac d9ng doi y dinh quay l<,ri rua khach 

hang la S\1' thu~n Mn (STT), chat lm,mg dich V\l(CLDV), 

Sl! an toan (AT) va !Ong men khach (MK). Trang do, M 
so thai do (TD) va Gia ca (GC) bi lo~i ra kh6i mo h.inh vi 
h~ so sig > 5%. 

Trong nh6m nhan to tac d9ng deny dinh quay l<,ri 

rua khach du lich rn}i dia den d ia ban TP. Da N~ng, 

c6 the thay, chat luqng dich V\l la m9t trong nhfrng 

nhan to quan trong nhat anh hu:&ng den vi~c tac dong 

den khach hang, tiep theo do la Sl,I' thu~n ti~n Va S\f an 

toan va cuoi cung fa !Ong men khach cua nguoi dan 

dia phuang. 

Ket lu~n va kien nghj 

Qua trl.nh phan tich cho thfly, y dinh quay lai diem 

den du lich Da N~ng chju S\l' tac dong cua 4 yeu to 

chinh la Chat luqng djch V\l, S\f an toan, sv thuan ti~n 

va cuoi cimg la IOng men khach. Nhfun nang cao tinh 

hfru lu~u trong qua trinh trien khai hoat d<)ng du lich 

cua dia plmong trong thOi gian t&i, can trien khai cac 

n9i dung sau: 

M¢t la, day manh nang cao chat lu<;rng dich V\l. tai 

Ba N~ng. Nang cao chat luqng dich v1,1 ding dong 

nghia v&i vi~c gia tang 51,l hai Jong cua khach hang, tU 
do gop phan nang cao nang ll,l'c cc.i.nh tranh. Tc;ij TP. Da 

Nkg, day ding fa mot trong nhfrng rn)i dung dtl'Q'C 

lanh dc;io cac cap Mt sue quan tam va chU tn;mg. 

Hai la, dam bao tinh an toan trong c6ng tac bao v~ 

va phong chOng dich b~nh va an ninh Thanh phO. V6i. 
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Col lincaxity 
Stnti~tics 

Tolcr'tolc 
c VIF 

.938 1.066 

.940 1.064 

.9H! l .090 

.871 1.148 

.86 1 l . 162 

.951 1 .051 

Ngu6n: Nghien cw cua tac gid 

tlnh hlnh di~n bien hi~n nay cua 

d\ch Covid-19, vi~c tuyen truyen 

cic ho~t d9ng phong, chong d\ch 

manh me, ket hqp truyen th6ng 

de nang cao y thuc cua nguoi 

dan trong cong tac phOng chong 

dich la m9t diem c9ng 16n trong 

vi~c tao dau an trong long khach 

du lich. Dieu nay Jam tang S\l' tin 

tuong ve quyet djnh lva chQn 

diem den du lich C1'.ia khach hang. 

Ba ta, tang cuang tuy~n truyen 

doi vai cac hQ gia dinh va cac 

don vi kinh doanh quan tam den 

vi~c tao thi~n cam cho khach du 

lich thOng qua long men khach, 

hay S\l' nhi~t tinh khi chao d6n khach du ]ich. Vi~c tao 

duqc thi~n cim v6i khach du J.ich se tao nen ca hQi de' co 

the thu hut them nhfeu Juqng khach du lich mm h·ong 

tuang lai. 

Bon la, nang cao va dam bao chat luqng d\ch V\l 

khac theo kem nhu V~ sinh Cong cong, mtfC do phtt 

song mang wifi tren dia ban Thaw pho, dich V\l V~ 

chuye'n gian don ... se Jam gia tang tinh thu~ ti~ trong 

qua trlnh du Heh tai Thanh pho va day la mot trong so 

nhfrng dicln dang luu y rua khach du Heh khi h,ra ch<.m 

dia diem du lich phu hqp. 0 
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