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M~ng xa hQi va Truyen thong 
trong M~ng xa hQi 

>NGUYEN THJ THU Hu'ONG* 

cong ngh$ dang thay doi the gi6i va cu0c song ella m6i ngi.J'Oi. Nhiing tien bo ella 
cong ngh$ giuP con ngU"Oi ho~m thimh nhieu vi$c han, trong th6i gian ngan han, da 
vat va han va nang suat cao han. cong ngh$ cOng lam thay doi each thtJc ma con 
ngi.J'Oi buang tac v6i nhau. Sl! xuat hi$n ella "mang xa hoi" ho~c ''truyen thong xa 
hoi" cho phep con ngi.J'Oi lien lac v6i nhau trong Ph am vi khong gi6i han. 

M~NG xA HQI VA TRUYEN THONG xA HQI 

M<;~ng xa hQi (social network} 1<3 dich VI,J n5i b~l c;k 

th~mh vien cUng sO thfch tren Internet l9i vOi nhau vOi 

nhiE!u ml,JC Ofch khck nhau kh6ng ph§n bi~t kh6ng gian va 

thbi gian 1• Mc;mg xa hQi lien quan tOi hai khcli ni~m: 

phu'dng ti~n truy€n thOng xa hQi (social media) va m~mg 

xa hQi (social network). 

Phu'dng ti~n truyE!n thOng xa hi;li du'Qc hieu 1<3 cclc hinh 
thU'c thOng tin lien l;;~c Oi~n tU (nhu' cac trang web m<;~ng 

xa h9i va blog) ma qua d6 nglfbi dUng t<;~o cck cQng dOng 
tn,tc tuyen ae chia se thOng tin, I; tl/Ong, thOng di~p ca 

nh§n, va nhG'ng n/?i dung kh<k. Phu'dng ti~n truy€n thOng 

xa hQi 1<3 cc1c hinh thU'c ni;li dung rna b<;~n tai IE!n (blog, 

video, slideshow, podcast, ban tin, eBook ... ). Trang giao 

ti€p, phu'dng ti~n truyen thOng kh6ng chi gOm thOng tin 

ma cOn bao gOm vi~c san xuat ra thOng tin (viet, ghi 

§m/hinh, vEL.). 

M<;~ng xa hQi Ia cclc cau trUe xa hQi baa gOm cclc eel 

nhan va tO chlrc, cac quan h~ va tu'dng tac xa hQr gii.Ia ca 

nhiln vcJi ca nhan, ca nhiln vcJi tO chlic. cac trang m<;~ng 

nhu' Facebook, Twitter ... chinh 1.3 m<;~ng x.3 hi;li ao, ndi chU'a 
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hang l09t cclc h.3nh dQng v.3 k€t n6i nh.3m !:<;Ia ra va duy 
tri cac m6i quan h~ giCr'a ca nh.§n va ca nh.§n, ca nh.§n va 

nh6m tn,rt tuyen. oreu quan trqng de duy trl m<;~ng xa hQi 

Ia Sl/ tham gia cUa ca nh.§n (nghe, n6i) trong cac cuQc 

giao tiep. Trang m<;~ng xa hQi, ngu'Oi dUng th€ hi~n ban 

thiln qua die c.§u chuy~n ca nh.§n, t!1dng tk vcJi cac thOng 

tin do ngu'Oi dUng trong m<;~ng lu'cJi chia se, nh.3m d<;~t du'Q'c 

lu'Q'ng ngu'Oi thea d5i ho~c "ngu'Oi h.§m mi;l" m0i2• 

* Khoa Da phtfdng ti~n, Hqc vi~n COng ngh~ Btfu chfnh Vi~n thOng 

TS. DO Chi NghTa (chU bi§n), B;§o chi va m~ng xa h6i, NXB LY lu~n chfnh tr!, 2014 

So s;§nh truyen thOng xa hQi va mang xa hQi, Fauzia Burke, Huffington Post, https:{jwww.huffingtonpost.comjfauzia­
burkejsocial-media-vs-socia 1-ne_b _ 40 17305 .html 
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Hinh 2. Th6ng k€ vi cdc trang truyin thOng xd h9i phrJ bien 
nhdt mim 2017 (thea s61i~u ctia trang thOng k€ statista.com) 

Ke tU' khi ra dOi nam 1995 (mr;mg xa hQi Classmate, 

MYP, d€n hi~n t;li, sO llfQng trang web l~n ngu'Oi dUng 
mc;tng xa hQi deu ti'ing chOng mi;it. Ra dOi n5m 2001, 

Facebook d€n thOi diem nay (thimg 11/2017) eta c6 hdn 
2 tY nglfOi dUng, Twitter c6 hdn 309 tri~u nglfOi dUng, 

Google+ c6 hdn 562 tri~u ngttb'i dUng4 . 

CONG NGH~ TRUYEN THONG xA H(li 

C6ng ngh~ truyen thOng 1.3 die phan mem Ung d1,mg 
tn§n nen tang Internet Web 2.0, lam thay dOi ccich con 
ngu'Oi tu'dng ttk vOi th€ giOi tnjc tuyen va v6'i nhau, 
kh6ng chi dem l<;~i Sl/ thay deii ve c6ng ngh~ ma cOn ve 
tu' tu'Ong (Kaplan va Haenlein 2010). Web 2.0 bi€n ngu'Oi 

dUng tlt ngLiOi tieu dUng trO th.3nh thimh vi€n ella h~ 
thOng, ngu'Oi cung c§'p thOng tin. Tlt 06, thu~t ngU 
"prosumer'' ra dOi - 1a ghE!p l<;~i ella tlt consumer (khclch 
hang} va producer (ngu'Oi san xu.3t)5 • 

Web 2.0 Ia cd sO d€ m<;~ng xa hQi ra dOi va phclt tri€n. 
"Trang m<;~ng xa hQi 2.0, ngu'Oi dUng khOng chi li€n k€t 

vOi nhau b§ng nhG'ng con chU rna cOn c6 th€ chia se hinh 
.3nh, clip, tu'dng t:ac thea thOi gian thljc''6. 

cac trang m<;~ng xa hQi phO bien nhu' Facebook va 
Twitter dang 1.3 m<'.mh dat mau mO ella cilc sclng ki€n djch 
vt,~ mOi, nham tang trili nghi~m cho ngu'Oi dUng va thUc 
aav ca giao tiep xa hQi va kinh doanh. cac dQi kY thu~t 
m;;mg X§ hQi kh0ng ngU'ng xJy dljng ccJc djch Vl,l, U'ng 
d1,mg m6'i dlfa tr€n cac chile nang truyEm thOng xa hQi, 
tfnh n.3ng nhUng Web 2.0 vao cclc djch Vl,l dl,fa tr€n web 
khiic, vi dl,l U'ng d1,mg thOng bela tinh tr<;~ng ngu'Oi dUng 
trong vUng thi€n tai tren Facebook. 

NQi dung do ngu'Oi dUng t<;~o ra 1.3 nguOn sOng ella 
truyen th6ng xa hQi va m<;~ng xa hQi, vi v~y, cac Ung dt,~ng 
cOng ngh~ phiit tri€n nQi dung lu6n du'~c philt tri€n, W 
ch1,1p .3nh den c6ng ngh~ phclt trljc tuy€n (live), tlr'tl/ l~p 
l(ch c6ng vi~c den sl,f ki~n tn/c tuyen (event) ... NQi dung 
tren m<;~ng xa hQi baa gOm cac thOng tin ca nhiin tren 

Facebook, cac ket n5i b<;~n be, die video tili len You Tube, 
post tr€n Twitter, nhG'ng bile .3nh tren Instagram, di€m sO 
cilc trO chdi online, nUt "Like" tren Pinterest. .. cho d€n 
bat ~n cac thOng tin do ngu'Oi dUng t<;~o ra tr&n m9ng xa 
hQi khi€n cac trang m~mg xa hQi trO nen phO bi@"n va cclc 
ca nhJn gia tang k€t n5i. Vi v~y, nQi dung thu'Ong du'~c 
coi 1.3 "vua" trong cclc m<;~ng xa hQi (Content is King). 

"Xu'dng sOng ella trang m;;~ng xa hQi chfnh 1.3 hO sd 
ngu'Oi dUng" (Boyd va Ellison, 2008). cac m;;~ng xa hQi 
yeu cau ngu'Oi dUng khai b2to thOng tin ca nhiin nhu' t<;~o 
ten t.3i kho.3n, thOng tin nen l<;~c, imh d<;~i di~n ... nham t<;~o 
liE!n ket v,3 pht,~c Vl,l vi~ tim ki€m giG'a ngu'Oi v6'i ngu'Oi 
tren the gi6'i ao. cac d[ch Vl,l truyen thOng xa hQi thu'Ong 
khOng cho phE!p ngu'bi dUng chu'a dang kY truy ~p nQi 
dung ella ngu'Oi dUng d.3 d.3ng k')l (Facebook, Google+, 
Twitter ... ). Tuy nhi€n v~n c6 ngo<;~i 1~. Wikipedia 1.3 m<;~ng 
xa hQi cho phep ngu'Oi dUng duyE:!t va chinh sUa cd b.3n 
die nQi dung rna kh6ng c"iin ph.3i c6 tai kho.3n. M<;~ng x.3 
hQi nay tlj dQng xac d[nh va thea d5i cilc d[a chi IP ella 
ngu'Oi dUng thl,fc hiE:!n viE:!c chinh sUa nQi dung. 

Doan Ph9m Hfl Trang (2011), M9ng xa h6i va biio chi, T9p chi CQng sfm 

NguOn: http://www.internetlivestats.com/ 

Kaplan vfl Haenlein, 2010, tr.61 

PGS.TS. Nguy8n Th! TrtiOng Giang (chU bh~n- 2017), Biio chi va truyE-n th6ng da phtidng ti~n, NXB DH Qu6c gia Hfl NQi, 
trang 439 
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van de d~t ra vOi cOng ngh~ 1.3 vU'a phili t5i U\J hi~u 

qua cUa nQi dung phvc vt,1 ngu'Oi dUng, vU'a phili IQC va 
ch~n c:ac nQi dung glil, nQi dung xau ~c c:ac hi(=n tu'(tng 
vi ph;~:m ban quy'en tren fll9ng x.3 hQi, Vf dl,l Facebook cho 
ra cOng cv cho phE!p ngu'Oi dUng IQC tin tren Newsfeed, 
mOi d§y, mo\lng x.3 hQi n.3y cUng dUng cOng ngh(= de gO c:ac 
trang web hien thi qufmg c:ao r.k tren Newsfeed. T~c 
d6, h.3ng nay tltng ~0 du' lu~n khi ra m~t ti'ng dvng 
Instant Artide, lien ket vC1i c:ac Cd quan bao chi chfnh thOng 
de cung c:§p th~ng tin ten facebook cho ngu'Oi dUng. 

COng nghe t;Jo thu~n IQ'i cho vi~ philt tnen cilc m;;tng 
xa hQi tn/C tuy€n bAng each k€1: n5i h'& so ca nhan vC1i cac 
ca nh§n vit/~ nh6m !<hac thOng qua tu'dng tic nQi dung. 
M;;tng xa hQi trlfc tuy€n c6 the du'c;k: t;lo ra bAng mQt danh 
siJch die c:a nh.3n c6 fiE=n k€1:, sau d6 dUng ph'§n mem quim 
tY cilc giao djch thOng qua danh silch d6. Ban chat vit vi~ 
cf]nh danh cUa cck k€1: n5i nay c6 the khac nhau gili'a cac 
mi;lng x.3 hQi" (Boyd vii Ellison, 2008, trang 211). Vi d\l, 
Facebook vit Snapchat QQi nhii'ng ngu'Oi trong danh siJch 
"b{!n be", tren Twitter va Instagram 1.3 "theo dOi", va tren 
Unkedin 1.3 "k€t n5i". Khi danh silch cilc ket n5i m;;~ng dlll;k: 
t;~o, ngu'Oi dUng c6 the xem lo\11, truy ~P va sUd d5i fll9ng 

T8i li~u tham khiJo 
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xa hQi. c.ac yeu t5 do fu'C1ng vi~ tleu thl,l nQi dung (nhu' 

truy ~p va chia se uen ket) va tu'dng tac (nhu' "thich" binh 
fu~n ve mQt t:ai gi d6) thu'C1ng uen quan t6'i vi~ ~0 ra cac 

danh sach nay. Cilc himh dQng nay du'c;1c the hien tren 
trang chU tOng hc;1p tit nQi dung trong danh sach. 

cac d~c diem cUa COng ngh~ mi;!ng xa hQi: 

- COng ngh~ m;;mg xa hQi ngily c:Ang m~ rQng va tan 

sau ViiO dOi sOng ngu't'ii dUng, ~0 ra thckh thUt xac d[nh 

ranh gi6'i th(/C. gia xung quanh cac nQi dung du'c;1C chia se. 
- cac cOng ngh(= mo\lnQ xa hQi bao gOm c:ac nen tang, 

ti'ng dvng tren may tinh va di~n th~i di dQng ti€p tvc 
du'c;tc philt trten, kh~ ch;;ty, tai kh6'i cho\IY, b! b6 r01 va rOi 
b! b6 qua h.3ng ngay ~ cac qu5c gia tren kh~p the gi6'i, 

du'Oi nhleu dp dQ khilc nhau phi.,J thuQc vao nh~n thU'c 
cUa cOng chOng. 

• M;;mg x.3 hQi t;lo thu~n IQ'l cho cflc hinh thUt, phu'cfng 

ti£:n truyen th6ng khilc nhau xuat hi~n va tu'dng tac vOi 
ngu'Oi dUng, chinh Iii di'eu kien cho cflc ph'§n mem ti'ng 

d1,1ng thOng minh nhu' camera 3600, toan dmh hay c:ac 
phan m'em ti'ng d1.,1ng VR, AR khilc.-:. 
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